
 

59 

 

DAFTAR PUSTAKA 

Al Arif, M. Nur Arianto. Pengantar Ekonomi Syariah Teori dan Praktik 

Cet. 2. Bandung: Pustaka Setia. 2017. 

Arikunto, Suharsimi. Prosedur Penelitian. Jakarta: PT Rineka Cipta. 2006 

Azwar, S. Metode Penelitian Psikologi (2nd ed). Yogyakarta: Pustaka 

Belajar. 2019. 

Chou, Jyh-shen, Chien-yi Huang, dan Min-Chieh Chuang. “Antecendents 

of Taiwanese Adolescents’ Purchase Intention Toward the Merchandise of a 

Celebrity: The Moderating Effect of Celebrity Adoration”. The Journal of Socia 

Psychology. Vol. 145, No. 3.  

Giles, David. C. “Parasocial Interaction: A Reviewer of the Literature and 

a Model for Future Research”. Media Psychology. Vol. 4. 2002. 

Grossberg, L., Wartella, E., & Whitney, D. C. Media Making: Mass Media 

in a Popular  Culture. United States of America: Sage Pucblications, Inc. 1998. 

Hoffner, C. A. Attachment to Media Characters. Dalam Scehement, J.R 

(Eds.), Encyclopedia of Communication and Information. New York: Macmilian 

Reference. 2002. 

Hurlock, E. Psikologi Perkembangan: Suatu Pendekatan Sepanjang 

Rentang Kehidupan. Jakarta: Erlangga. 2003. 

Kotler, Philip & Kevin Lane Keller. Manajemen Pemasaran Ed 13 Jilid 1. 

Jakarta: Penerbit Erlangga. 2000 

Lina, Lina, dan Haryanto F. Rosyid. “Perilaku Konsumif Berdasarkan Locus 

of Control Pada Remaja Putra”. Psikologika: Jurnal Pemikiran dan Penelitian 

Psikologi. Vol. 2, No. 4. 1997. 

Maltby J, Giles DC, Barber L, McCutcheon LE. “Intense-Personal Celebrity 

Worship and Bodyimage: Evidence of a Link Among Female Adolescene”. Journal 

of Health Psychology. Vol. 10. 2005. 

Nasehudin, Toto Syatori. Metode Penelitian Kuantitatif. Bandung: CV 

Pustaka Setia. 2012 



 

60 

 

Perbawani, Pulung S. dan Almara J. Nuralin. “Hubungan Parasosial dan 

Perilaku Loyalitas Fans Dalam Fandom Kpop di Indonesia”. Jurnal Ilmu 

Komunikasi. Vol. 1. 2021. 

Purnamaningsih, Nosica Rizkalla. “The Role of Parasocial Interaction on 

Consummers Intention to Purchase Beauty Products”. Revista CEA. Vol. 22. 2020. 

Rannia Farhana Dinningrum, “The Phenomenon of Fandom Consumption 

in K-Pop Commodity Through The ARMY Community”, Semantic Scholar, 

https://www.semanticscholar.org/paper/The-phenomenon-of-fandom-

consumption-in-k-pop-the-Dinningrum-Satiti/, diakses pada 12 Juni 2022 pukul 

21.02 WIB 

Rohayadedi, Eddy dan Maulina, “Konsumerisme Dalam Perspektif Islam”. 

Jurnal Transformatif. Vol. 4, No. 1. 2020. 

Rozalinda. Prinsip Dasar Ekonomi Islam Perspektif Maqasid al-Syariah 

Cet.3. Jakarta: Raja Grafindo Persada. 2016. 

Santrock, John W. Perkembangan Remaja Edisi Keenam. Jakarta: Erlangga. 

2003. 

Schiappa, Edward, Mike Allen, & Petter B. Gregg. “Parasocial Relationship 

and Television: A Meta-Analysis of the Effect”. Mass Media Effect Research: 

Advance Through Meta-Analysis. 2007. 

Soedarsono. Beberapa Prinsip Dalam Penelitian. Yogyakarta: Bimbingan 

Penelitian  Karya Ilmiah FIP IKI. 1998. 

Stever, G. “Fan Behavior And Lifespan Development Theory: Explaining 

Para-social and Social Attachment to Celebrities”. Journal of Adult Development. 

Vol. 18, No. 1. 2011. 

Stever, Gayle S. “Mediated vs. Parasocial Relationship: An Attachment 

Perspective”, Journal of Media Psychology, Vol. 17 No. 3, 2013. 

Sugiyono. Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung: 

PT Alfabeta. 2016 

Sugiyono. Statistik Untuk Penelitian. Bandung: CV Pustaka Setia.  2006. 

https://www.semanticscholar.org/paper/The-phenomenon-of-fandom-consumption-in-k-pop-the-Dinningrum-Satiti/
https://www.semanticscholar.org/paper/The-phenomenon-of-fandom-consumption-in-k-pop-the-Dinningrum-Satiti/


 

61 

 

Sumartono. Terperangkap dalam Ikan: Meneropong Imbas Pesan Iklan 

Televisi. Bandung: Alfabeta. 2002 

The Korean Wave: A New Pop Culture Phenomenon, Contemperary Korean 

Number 1, Seoul: Korean Culture and Information Service,  2011. 

Theran, Sally A, Emily M. Newberg, dan Tracy R. Gleason. “Parasocial 

Interaction and Relationship in Early Adolescene”. Frontiers in Psychology. Vol. 

8, No. 255. 2017. 

Tilo Hartmann, “Parasocial Interaction, Parasocial Relationships, and Well-

Being”, ResearchGate. 

https://www.researchgate.net/publication/321586609_Parasocial_Interaction_Para

social_Relationships_and_Well-Being, diakses pada 12 Juni 2022 pukul 12.03 

WIB 

Wiratna, V. Sujarweni. Belajar Mudah SPSS Untuk Penelitan Skripsi, Tesis, 

dan Disertasi & Umum. Yogyakarta: Ardana Media. 2008. 

Xiang, Li, Xiabing Zheng Matthew K.O. Lee, dan Dongtao Zao. “Exploring 

Consummers’ Impulsive Buying Behavior On Social Commerse Plaform: The Role 

of Parasocial Interaction”. International Journal of Information Management. Vol. 

36. 2016. 

“NCT Dream Kolaborasi dengan Brand Lokal Somethinc, NCTzens Serbu 

Website Hingga Down”, Diorama, 

https://diorama.suaramerdeka.com/entertainment/pr-1832308538/nct-dream-

kolaborasi-dengan-brand-lokal-somethinc-nctzens-serbu-website-hingga-down, 

diakses pada 11 Juni 2022 pukul 16:27 WIB 

“Fans K-pop Dulang Donasi RP1,4 M untuk Bencana Indonesia”, CNN 

Indonesia, https://www.cnnindonesia.com/hiburan/2021012605838-248-

598773/fan-k-pop-dulang-donasi-rp-14-m-untuk-bencana-indonesia, 26 Januari 

2021, diakses pada 14 September 2021. 

 

  

https://www.researchgate.net/publication/321586609_Parasocial_Interaction_Parasocial_Relationships_and_Well-Being
https://www.researchgate.net/publication/321586609_Parasocial_Interaction_Parasocial_Relationships_and_Well-Being
https://diorama.suaramerdeka.com/entertainment/pr-1832308538/nct-dream-kolaborasi-dengan-brand-lokal-somethinc-nctzens-serbu-website-hingga-down
https://diorama.suaramerdeka.com/entertainment/pr-1832308538/nct-dream-kolaborasi-dengan-brand-lokal-somethinc-nctzens-serbu-website-hingga-down
https://www.cnnindonesia.com/hiburan/2021012605838-248-598773/fan-k-pop-dulang-donasi-rp-14-m-untuk-bencana-indonesia
https://www.cnnindonesia.com/hiburan/2021012605838-248-598773/fan-k-pop-dulang-donasi-rp-14-m-untuk-bencana-indonesia

