
CHAPTERII

REVIEW OF RELATED LITERATURJ

Thh chapter Bies eve6l theoies as to th€ suidan@ ofco.ducting ihis

rsearch- Here lhe itsrche. explains some opiniobs .o.sidered Flever io hd sludy

tud pr€snls them hde. The conle.ts ae iheodical f@€work consisls ol lmsuase,

ldgurge ru.ction, advertisin& unemces, dd Mate Ovs, Maybelline dd previotrs

studi6 to support lhe malysis.

Thoreti.el rnhe'.rk /

Anrrunro (2011) soid rhata 
'heodiul 

fdheworl is a

th€ subj*t msfter coni.ii€d in rhe rts@rch. The thoEtical lramewo

conlains seveEl lh€odes ela{ing to research pobl€ms lhat cr. be used d a

prior matnd or thought snd retercne suhi.cr natle, @ aioed in lhe

reqd.fin fi-.-i;in*l the rhorer car r?meqo,r i) @moaribre snh esemh

ddivnis rich @ lhe lbeoretical fah*olk lhat usuolly includes exp€rI

opinions r€laled io the IIgrch subjdt. In this 6arch, th€rc are five lheoric

th.t researhd usd b suide h€r res6ch.

Accordi.g io verderbq et.al (2012) lmSuage is the body and the sy$en

ofwords for their ue in conmunicaiing that ae common to lhe p6ple ofthe

*me cohmuniry or naiion. the sme g€ogapniel ma, or i[e sne clhlEl

rtadition. In social life, we ned ldguage, Rhen we will ralk to $hone such



as frimdE our fmil]. dd our smial life *€.lways ne.d lsslage to tMsfer

infomalion wilh qch other Ldguag€ is nol only ued io lEnsler inlomalion

bul also @n b. u*d to communi@re, shm knowledg., ond conslocl

L&gir.ge is mt only pE*nkd in orat fom but aho svhbols nd

Mium texl lc.]slal, 1997). ln lhe odl fom, people always us. il in their

daily activiries in .ommunicalion lom. conmunrcarion i;ll can be

undeurood if fie log!.ge h6 a good meanins lnd an *nd $e ne$ag. to

6e heM. So, lne n Nr can unde6l&d whal lh. spaker mqns od the

inlomarion cd be @iv€d. As a syfrbol, such 6 s€$ues, sie.E objecrs,

siglals, and words, ldguge pmvid€s clu6 lo unde6londi.g experidces bv

@ €ying Ecognizbte me&ines thal se shar.d by wielis- ln Mtu€, to\t,

l suasec@veyslhe inlomation lonihewitertotheFad*thmushlords.

ln Cen€ral, tdsuas€ imcion is thes oal ol sp.aking rhat sdle.e or

phl@. Afioiding lo Jakob$n ( 1987), lderag€ function nusl he inr€lied€d

in aU the vdiery ol ill funcrionr Tnee ac six tu,odon ofldguag€ tunction

hr!4d on Jrkobson's theory,lhey m: eleHd.l lunclion, emotive nodion,

conltive frdction, phatic Iun.tion. neblingual tunction dd poetic tunction.

l. Ref€ential luction / ln$mdtiD.

Refeeniial is denololive or @g.niv. Iunction which is oriented

rovard rh€ ontexr to show thinSs or facls (Jakobso.,l987). Jakoben lhal



cited in sicn adds $d th€ rcleEnlial tundion elats to the lhi.g spoken oa

I m. s in lhe EfeEnrial lunction psple possible io deliver concete and

absr@r fiings. A€ordi.s ro Holm6 (2001) Efemid tundion is .

ninclion 10 @.!ey inaom.lion md lhis is done ihmush dif*nl foms of

speh, such 6 decladive or inleroeative satenols.

For (}Mple "water b.ih at 100 degees". 'fhe arlh is ound".

2. Emodve Fuiclioo J €rtetlN / It\orYor"fsdKao ?sosaoo

Enotive is al$ known s qpesive functio.". fiis ftnction

focu*s o. lhe sims of a di@l expre$ion of th€ spekd's stlitude loward

vhat he o. sh. is going 10 sp..k about. Nama& (1988) defines lhot lhe

corc of€xpr€sire fmction is th€ main of addresr to exPEs his f@lin8s

iNspective ofany @on, This funclion con€s oul whq the speaker wanb

to expms lheir emotions olthoush lhey do not sp€ak to give infomalion.

In this function, $€ spaker comhuni.atcs for fiem$lv* moE than

olher people $,tD hqr u q .ot. For exampl€, the intedections. which d.

qords or phtu6 rsd to qp6s sudde. surPris, ,le6!r., or nnovone

sch 6: "rar!" , 'Ohl , "O"clt', They -. not @mponoB but the

equivalent of stnes. Moieover, 6 Rme ,akobson's ex.dple in

"Linguini.s dd Poelics", only liom the cn{ges in the $und shape ol lhe

sme two mrds (like 'Lhis eveniiS ), we ce nate a lisl of lony or nore

notional situatioos by diveBiliie ns dpresive linl.



5.

co.ative tunction is an orient lio. toMrd add6ee'. This ftnclion

finds n pures! Cdfrnaiical .xprcssioo in vocstive Md impeElive

slsnc6, a.d n helps us lo n.ke ptuple do somelhing od it includes

orde6 dd paye6. For example: "Dinkl" oi "Co Away'.

Pharic tunclion i: opelinB o'.h.cr'ng rhechannelthar iii< qo'kinB

whi.h $rs for 'conracl' eshblishesi p&longs, or diso.ti.ues the

onnunication (C@k, 1989). PoDle us lhh tuncrion ro know wh€tfier

lhe chann€l wo.ks or whether rhe conrrd is still thed. The purloe oalhis

tunction is to mainlain conld wirh the p€6on who is lalkins t6. For

exrnple: H.llol" Arc you lisleniry?'"Do you htr me?".

Metalinsual funcdon is using utletance to alyrc llnsuage on the

c.rle which is urd whenever the sddssr dd lhe addressee ned ro .heck

wh€thq lney use sme code dd whtr lhe lEnguage is ued lo sDqk about

lansuacs. For exdptq "what do you neon by }',L7", "wh.l h pluck€d?".

Po€ric function i o,idlalion loward "msege" and focus on lhe

mesg€ for its ow ske. This iunclion inclnd.s moE th poeq,

Iinguisti6 cdnor limit ilglfjust lo lhe 6eld of poelry. When addres ey

''John 
"nd 

Marsery" ins6ad of"Mdgery dd John" or shen addre$ee ey



'$oftible H.ny" inslead of "

ememe inc,addreseu*s

lerible Harry , dddtul Hdry" wnich have

ihe poeric tunclion of leelage.

usullty p€Eu6ive in naruB !€saidins the producls, in lhe b@d sensg

complex peNusive pMe$, for whose E liziions aE usd a .unbe. ol

Adverlisi.s is a .omm!ois!i@ technique that involv6 tunnine a

specinc tools, able io qup psycholoeical presslr on lhe concern€d publio

@n" ;iri"o. "toe advenisins oonmunicario. actions is the

sponsor, who in order to .chieve conmunicalion objectivet *dls to snd

aim p.6onal messe to a rellnenned audience r€sardins the dleDrise, ns

prcducls tr spies (Popescu, 2004).Anolhe. defi.itio., advenising is a:b@

Sra,Ing Iiom descripliv€ rnalysis of advenhinC; $e eearcher qn

hishli$l s nunber of ns ieatur6:

O Primsily, advetisinq is a fom of impe*onal connunicorion, the

asidred 6e$aging being iammined by means oI qtrem€ly ldse

addrcssble menio (tfie mss media). Impesonal .alure of n is siven in the

opinion of$e son.authou by the lack ofimmediate feedb*k lron tfie

l*ive6 (Belch d Belch, 2002).

by ide.lifiable sponer a.d ldishined rhmush v&ious nedia" (A&is,

2002).

.ommunicabn technique

smciu€d md imeMnal conmunic.tion. comDosd



2. Advef,isinp i!.e'5ursne in nature The .., .f ho\. u\ine adreni,'ns is

b pebuade rhe publn ro adod d pmdrJ. .en'ce. dea. etr.

3. Adlertising is pq!{bla sponsor, In fie opinion of sone dh.n rhis

realuE is ryen a condilion which clearly distinE!ishes odverlisins f.om

olher forms of m.rkeling communication. Publicily, aor €xanple, dos not

loll under th. definnions abov€ (O'Cuinn et al. 2003).

4. The subiecr ofrhk fom of msrketin communicrion consisrs ol both

Lnsibl€and int nsible prcducls (snices. idar.

These arc nor ,ll of fie advenisirglqlqte! but they give only oudin€

that is .ecesary in delimnalion from other elemenrs of marketing

conmunietion,ln this Espect, the above definitions add a possible pointrt

wh ich advertisin8 d isc usions sh ou ld stad.

Pare6 adds tlll tu ufte@ce is fie ue of o piece of hnguaCe, such as

sequene ot*.1€nc6, or a sinsle phre or evd r sinsle word of addrcssr

(2004). An ultetr& d6 nor exht in widen lMguage in ftpresentaiion do6.

Il m be represenred ard delinea&d in '{inen language in f,My sars. I it
r€pEsented in anylhins wrilten 6elwen sinsle quotalion mark. Uneran6 s

a spolen 6.guage whi.h isdelivertd by the addGssr

Cosn€tic h produc6 tnat have managed 10 have dominMt inpact on our

lives, fashion, culturc and history (Martinez,20l?). The rcasn lor the



popuhnry of cosnetic pmducrs k rhe impon l physiological and

psychological benetir they inpan to rhe consum$. Scveml studies hale

shown lha( apon frcm the physioLosicol effmri 'rhere ae very real

psychologiml dd si.l b€nelit to b€ gained fiom the use olcosmeics. h is

thee benefirs that enslr @smetic poducN are. and Nill Enain, on inles.ll

paft oflife" (Kin& 2013).

Mske Over is a poducl has the rasline 'Ler ,ou worry, and be

unstoppable'. The estimared dnect lasline is more 6rget audiene cood ar

leavine all doxbrs, and being you6e lt Prod ucr malc Over h as q uile com p lere

vaianls, *aning from primary maleup, shape and 6ve., lintl nake-up,

decomtive eye color, eye defin.r, cheeks decodire color. decomtive lip

colo.. care and cae d well as cle,n and lresh too cosmetic equipment.

M.yb€lline isa producl lhar lound in I9l5 by 19 year old entepeneur

named Tom Lyle Williams Mlybeltine New York is the number one globd

@melics b6nd md is.vailabl€ in over 129 counlries worldwide. Maybslline

is also io be th€ official maleup sponer ol lhirleen f6hions worldqide.

Oilerins more tha. 200 prcducls, Malhelli.e New York conbin€s

hhnologically advdced fomrl.s wnh onrrdd expertke lo cule accesible

cosmetics with a cool, ulban edge and a spnited style. The Maybelline Ne*



,2

Yo&'shhsio. isro oller innovarive, tccessible,..d eronless@smdics lor

The rearchsr is expected 10 find some pevious studi6 resEdhs

wnicb have lhe eme s bjer or subjec!. Tbe nff l€gEh is lmguase funclion

ofTorora India w€bsile by Isringdun Aliyan (2015)- This Esdrh leuses o.

dalyred by usios linguistic f€atue dd ldsuise tunction lhdry of Rofrd

Mayb€lline Adverriements" by Yuniteql3} Th€ 6ih of this Esrcb is lo

lakobson. she used a descriptite quatihriv€ resrch, It desibes the

s oalhe headline. rnalyz6 gdmnar.

The se6nd reearch is a $esis dlnbd "Llnsuase Funcdon Ue i.

find $e laneuase tunclion use in Maybelline adlenhem€nts The Esemher

rakes 20 videos from YouTube as the dara. Based o! lhe result ofdai, findinc

theE rc nve lom six lypes ol lansuase ru.clion degorizen bv Romsn

Lar.ousor. mee arl rrilr.m.,e" 
'n 

Maybelline ddvenMmenr' hoe aE

referential, enotive, @native, phaiic, and pclio. Th€ nost dominel use in

Maybelline adverthement is Ef@nriar 6]nclion with totally use in 52

unean.es. Pclic tunclion is co.side,€d as lhe sond Eost fiequendy use in

45 uneEnces. irhe $ird h conalive funclion wilh lotauv us i. 33 uttemnces.

Ph,i. rnmd in 2'l nne.ances &d emolive w6 9 ultemnces.

dalyzine lhe hsdline loten rroqToyola lndia yebsit . This Esarch



Tne ihird lEseeh is ! th6is dlit!.d "An Anal!tsis of tnguacp

Fundion in Air Asia Airline Advenisdli bv Vmbah 17018)' Th'

Fs.dh .ims to describe fie togul$ funotion Ed it rh€ 6dv€nis'nl' The

dd vs &kd liom Ai6ia's w.h6n! ed Fe'h@k Tte Buh o' this

E@Eh slD*ed rh.L ths m eieh dar! usins ef'@dal' ondive Dhatic

s€ven d.r. ue Et€dtial, @native, and phali.. One

ddm us6 rcfsatitl, p.ed., md @naliv.. S.v'nr6n dai' ue Ef€Eniial'

on li*, dd phatic. Six d!r! ue rcf@li.l ed qotile On' dalrm @s

pn.ric i.d orutiv€. The @@ltr @lude ftar the adwrri$d€nts h d'sisn

10 ,tE&t afi€nliotr (pfiali.), to conviM p@pl€ &d ro get pa,le io do

Me{ins (@mrive), to poride i.tumarion 10 the tddEsr lNT d {E

qndt G.radtiat), ro €port feelins (.molive), md to 
'xPl'E 

rhe !6$eric

cdft ofrbe lms!a8. (po€ric)


