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CHAPTER V 

CONCLUSION AND SUGGESTION 

 

This chapter presents the conclusion of the research and the suggestion for 

the next research. The conclusion is covered from the statement of the research 

problem while the suggestion is intended to give information to the readers and 

next researcher.  

A. Conclusion 

1. From the analysis, it can be concluded that in the comments of Indonesian 

Influencers Instagram account, four politeness Strategies are used. There 

are Positive Politeness (PP), Negative Politeness (NP), Off Record (OR), 

and Bald on Record (BOR). Also four influencers Instagram account that 

has been the comment analyzed. The name of the Influencers is Gita 

Savitri Devi, Rachel Vennya, and Cut Rizki. There are 45 comments 

consisting of 3 Influencer Instagram account, each analyzed 15 comments. 

In total, there are 21 (47,00%) Positive Politeness, 8 (18,00%) Negative 

Politeness, 7 (15,00%) Off Record, and 9 (20,00%) Bald on Record. From 

the analysis, the researcher found the Politeness Strategy that of three 

netizens use when commenting on Indonesian Influencers Instagram 

account is Positive Politeness more than other strategies. 

2. From the research problem, the second is dominant types of Politeness 

Strategies that used by three Influencers. Based on Brown and Levinson‟s 

Politeness Strategies had four types of Politeness Strategies. There are 

Positive Politeness, Negative Politeness, Off Record, and the last is Bald
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on Record. The dominant types of each influncers are different. For Gita 

Savitri Devi‟s Instagram account, the most dominant Politeness Strategy 

used by netizen is Positive Politeness (PP). The most common Politeness 

Strategy used in comment in Rachel Vennya‟s account is Bald on Record 

(BOR). The last is Cut Rizki Instgaram account, most comments in the 

post are Positive Politeness (PP), there are nine of Positive Politeness. For 

the whole dominant types mostly used in the Instgaram comments of the 

Indonesians Influencers‟ Instagram account is Positive Politeness (PP). 

The data display above told that 21 (47,00%) out of 45 (100%) comments 

are using Positive Politeness. It can be concluded the whole dominant type 

politeness strategies used on comments Indonesians‟ Influencers 

Instagram account is positive politeness, there are 47,00%. 

B. Suggestion 

Based on the conclusion above, the researcher suggest to: 

1. The Readers 

The researcher expect that this study can help the readers, especially 

English Department Students in Understanding the concept of Brown 

and Levinson about Politeness Strategy performed in commenting on 

Instagram 

2. The next researchers 

The researcher suggest to conduct the other researcher to repair the 

research, because this research has the weakness that is the lack of 

theory that is used to analyze the problems of research since the 
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researcher used the theory only by Brown and Levinson. It is 

recommended for the next researcher especially who are interested in 

the same topic to try to use more than one theory to cover the result of 

analysis wider and more challenge.


