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ABSTRAK 

 

Heru Kiswanto, 2026. Dosen Pembimbing Ibu Prof. Dr. Hj. Munifah, M.Pd., dan 

Ibu Dr. Noer Hidayah, M. Si., Implementasi Bauran Pemasaran Pendidikan Untuk 

Meningkatkan Relationship Marketing (Studi Kasus di SMK Negeri 2 Nganjuk. 

Tesis, Manajemen Pendidikan Islam, Pascasarjana, UIN Syekh Wasil Kediri. 

Kata Kunci: Bauran Pemasaran Pendidikan, Relationship Marketing, Pemasaran 

Jasa Pendidikan. 

Penelitian ini dilatarbelakangi oleh semakin ketatnya persaingan antar 

lembaga pendidikan yang menuntut sekolah untuk tidak hanya meningkatkan mutu 

layanan pendidikan, tetapi juga membangun hubungan jangka panjang dengan 

pelanggan pendidikan melalui relationship marketing. SMK Negeri 2 Nganjuk 

sebagai sekolah kejuruan negeri menerapkan strategi bauran pemasaran pendidikan 

(marketing mix) untuk memperkuat hubungan dengan siswa, orang tua, alumni, dan 

mitra industri. Penelitian ini bertujuan untuk mendeskripsikan implementasi bauran 

pemasaran pendidikan yang meliputi product, price, place, promotion, people, 

physical evidence, dan process dalam meningkatkan relationship marketing di 

SMK Negeri 2 Nganjuk. 

Penelitian ini menggunakan pendekatan kualitatif dengan jenis penelitian 

studi kasus. Data diperoleh melalui observasi, wawancara, dan dokumentasi dengan 

subjek penelitian meliputi tenaga pendidik dan kependidikan, wakil kepala sekolah, 

peserta didik, alumni, serta masyarakat pengguna layanan pendidikan. Analisis data 

dilakukan melalui tahapan reduksi data, penyajian data, serta penarikan kesimpulan 

dan verifikasi. 

Hasil penelitian menunjukkan bahwa implementasi bauran pemasaran 

pendidikan di SMK Negeri 2 Nganjuk dilakukan secara terintegrasi melalui tujuh 

unsur pemasaran. Produk pendidikan dikembangkan melalui kompetensi lulusan, 

prestasi akademik dan non akademik, serta keterampilan kerja yang relevan dengan 

kebutuhan dunia usaha dan dunia industri. Harga layanan pendidikan diterapkan 

secara terjangkau, transparan, dan akuntabel. Lokasi sekolah yang strategis dan 

mudah diakses mendukung distribusi layanan pendidikan secara merata. Strategi 

promosi dilakukan melalui media sosial, hubungan masyarakat, serta promosi 

berbasis pelayanan. Sumber daya manusia dikembangkan melalui peningkatan 

kompetensi dan profesionalisme tenaga pendidik maupun kependidikan. Sarana dan 

prasarana sekolah tersedia dalam kondisi baik dan mendukung proses pembelajaran. 

Selain itu, proses pembelajaran dilaksanakan dengan memanfaatkan teknologi dan 

pelayanan akademik yang berorientasi pada kebutuhan peserta didik. Implementasi 

tersebut mampu meningkatkan kepercayaan, kepuasan, loyalitas, serta hubungan 

jangka panjang antara sekolah dengan siswa, orang tua, alumni, dan mitra industri 
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ABSTRACT 

 

Heru Kiswanto, 2026. Supervisors: Prof. Dr. Hj. Munifah, M.Pd., and Dr. Noer 

Hidayah, M.Si. Implementation of Educational Marketing Mix to Improve 

Relationship Marketing (A Case Study at SMK Negeri 2 Nganjuk). Thesis, Islamic 

Educational Management, Postgraduate Program, UIN Syekh Wasil Kediri. 

Keywords: Educational Marketing Mix, Relationship Marketing, Educational 

Service Marketing. 

This research was motivated by the increasingly intense competition among 

educational institutions, which requires schools not only to improve the quality of 

educational services but also to build long-term relationships with educational 

customers through relationship marketing. SMK Negeri 2 Nganjuk as a public 

vocational high school implements an educational marketing mix strategy to 

strengthen relationships with students, parents, alumni, and industrial partners. This 

study aims to describe the implementation of the educational marketing mix, 

including product, price, place, promotion, people, physical evidence, and process, 

in improving relationship marketing at SMK Negeri 2 Nganjuk. 

This research employed a qualitative approach with a case study design. 

Data were collected through observation, interviews, and documentation involving 

teachers, educational staff, vice principals, students, alumni, and communities 

utilizing educational services as research subjects. Data analysis was conducted 

through the stages of data reduction, data display, conclusion drawing, and 

verification. 

The results of the study indicate that the implementation of the educational 

marketing mix at SMK Negeri 2 Nganjuk was carried out in an integrated manner 

through the seven elements of marketing. Educational products were developed 

through graduate competencies, academic and non-academic achievements, and job 

skills relevant to the needs of businesses and industries. Educational service fees 

were implemented in an affordable, transparent, and accountable manner. The 

school’s strategic and easily accessible location supported the equitable distribution 

of educational services. Promotional strategies were conducted through social 

media, public relations, and service-based promotion. Human resources were 

developed through improving the competence and professionalism of teachers and 

educational staff. School facilities and infrastructure were available in good 

condition and supported the learning process. In addition, the learning process was 

carried out by utilizing technology and academic services oriented toward students’ 

needs. This implementation was able to increase trust, satisfaction, loyalty, and 

long-term relationships between the school and students, parents, alumni, and 

industrial partners. 
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