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ABSTRAK

KHAIYATUL MUWAFIKHOH. Dosen Pembimbing: Prof. Dr. Hj.
Munifah, M.Pd., dan Puspoko Ponco Ratno, M.T. Strategi Pemasaran
Pendidikan dalam Meningkatkan Citra Positif di SMAN 3 Kediri. Skripsi,
Manajemen Pendidikan Islam, UIN Syekh Wasil Kediri, 2026.

Kata kunci: Pemasaran Pendidikan, Citra Positif, Strategi Promosi

Strategi pemasaran pendidikan merupakan langkah yang dirancang secara
terarah untuk membangun citra positif dan meningkatkan daya saing lembaga
pendidikan di tengah persaingan antar sekolah. Maka strategi pemasaran
pendidikan sangat penting diterapkan oleh sekolah untuk menarik minat
masyarakat terhadap kualitas layanan pendidikan yang diberikan. Pada
kenyataannya, pelaksanaan strategi pemasaran di sekolah masih menghadapi
berbagai kendala sehingga diperlukan pengelolaan yang terencana dan evaluatif.
Tujuan penelitian adalah untuk menentukan elemen-elemen yang mendorong
ataupun menghambat, perencanaan, pelaksanaan dan penilaian strategi pemasaran
pendidikan dalam meningkatkan citra positif di SMAN 3 Kediri.

Penelitian ini menggunakan pendekatan kualitatif dengan jenis deskriptif.
Data dikumpulkan melalui observasi, wawancara, dan dokumentasi dengan
melibatkan kepala sekolah, wakil kepala sekolah, tim promosi, guru, komite
sekolah, dan perwakilan orang tua siswa. Data yang diperoleh dianalisis melalui
tahap reduksi data, penyajian data, dan penarikan kesimpulan serta diuji
keabsahannya menggunakan teknik triangulasi.

Hasil penelitian menunjukkan bahwa perencanaan strategi pemasaran
dilakukan secara kolektif berdasarkan visi dan misi sekolah serta analisis
kebutuhan masyarakat. Pelaksanaan strategi dilakukan melalui keterlibatan
seluruh warga sekolah, pemanfaatan media sosial dan media cetak, publikasi
prestasi siswa, serta kerja sama dengan berbagai pihak eksternal. Evaluasi strategi
dilakukan secara berkala melalui refleksi tim dan penilaian kepuasan masyarakat
untuk pengembangan program selanjutnya. Strategi pemasaran pendidikan di
SMAN 3 Kediri terbukti mampu membangun citra positif sekolah, meskipun
masih terdapat kendala pada keterbatasan anggaran dan manajemen waktu. Maka
penelitian selanjutnya disarankan mengembangkan kajian dengan pendekatan dan
fokus yang lebih luas agar hasil penelitian lebih mendalam.
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ABSTRACT

KHAIYATUL MUWAFIKHOH. Supervisors: Prof. Dr. Hj. Munifah, M.Pd., and
Puspoko Ponco Ratno, M.T. Marketing Strategies in Education to
Enhance Positive Image at SMAN 3 Kediri. Thesis, Islamic Education
Management, UIN Syekh Wasil Kediri, 2026.

Keywords: Education Marketing, Positive Image, Promotional Strategies

Educational marketing strategy is a planned and systematic effort used by
educational institutions to build a positive image and strengthen competitiveness
amid increasing competition among schools. Therefore, the implementation of an
effective educational marketing strategy is essential to attract public interest and
enhance trust in the quality of educational services provided by schools. In
practice, however, the implementation of marketing strategies in educational
institutions still encounters various challenges, making careful planning and
continuous evaluation necessary. The purpose of this study is to define the
elements that promote and hinder planning, execution, and assessment factors of
educational marketing strategies in improving the positive image of SMAN 3
Kediri.

This research employed a descriptive qualitative approach. Data were
collected through observation, interviews, and documentation involving the
principal, vice principals, promotion team, teachers, school committee members,
and parents’ representatives. The collected data were analyzed through the stages
of data reduction, data presentation, and conclusion drawing, while the validity of
the data was ensured through triangulation techniques.

The findings revealed that the planning of educational marketing strategies
was conducted collaboratively based on the school’s vision and mission as well as
community needs analysis. The implementation of the strategies involved all
school stakeholders through the utilization of social media and printed media,
publication of students’ achievements, and collaboration with various external
institutions. Furthermore, the evaluation process was carried out regularly through
team reflection and public satisfaction assessment to support continuous program
improvement. Overall, the educational marketing strategy implemented at SMAN
3 Kediri was proven effective in building a positive school image, although
several obstacles such as budget limitations and time management issues were
still encountered. Therefore, future studies are recommended to explore broader
perspectives and different research focuses in order to obtain more comprehensive
findings.
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