
 

59 
 

REFERENCES 

 

Bateman, J. A. (2014). Text and image: A critical introduction to the visual/verbal 
divide. Routledge. 

Belgrimet, S., & Rabab’ah, G. (2021). A multimodal discourse analysis of English 
posters in violence awareness campaigns against women. Theory and 
Practice in Language Studies, 11(2), 191. 
https://doi.org/10.17507/tpls.1102.12 

Bezemer, J., & Kress, G. (2015). Multimodality, learning and communication: A 
social semiotic frame. Routledge. 

Bordwell, D., & Thompson, K. (2014). Film art: An introduction (10th ed.). 
McGraw-Hill. 

Bourdieu, P. (1984). Distinction: A social critique of the judgement of taste. 
Harvard University Press. 

Bratina, R. (2023). Unveiling social representations: Insights into the formation, 
functioning and visualisation of collective knowledge. Politics in Central 
Europe. https://doi.org/10.2478/pce-2023-0016 

Buckingham, D. (2013). Media education: Literacy, learning and contemporary 
culture. Polity. 

Creswell, J. W., & Poth, C. N. (2018). Qualitative inquiry and research design: 
Choosing among five approaches (4th ed.). Sage Publications. 

Ezirim, C., & Aworo-Okoroh, J. (2023). Multimodal analysis of selected health 
awareness materials: A visual grammar approach. South Asian Research 
Journal of Arts, Language and Literature, 5(4), 97–107. 
https://doi.org/10.36346/sarjall.2023.v05i04.002 

Hall, S. (1997). Representation: Cultural representations and signifying practices. 
Sage. 

Halliday, M. A. K. (1978). Language as social semiotic: The social interpretation 
of language and meaning. Edward Arnold. 

Hodge, R., & Kress, G. (1988). Social semiotics. Polity Press. 

Iedema, R. (2001). Analysing film and television: A social semiotic account of 
hospital: An unhealthy business. In T. van Leeuwen & C. Jewitt (Eds.), 
Handbook of visual analysis (pp. 183–204). Sage. 

Ingolo, H. A., & Ong'onda, A. N. (2024). Health Communication: A Multimodal 
Discourse Analysis of Selected Corona Virus Posters in Kenya. African 



60 
 

 
 

Journal of Empirical Research, 5(4), 1531–1545. Retrieved from 
https://www.ajol.info/index.php/ajempr/article/view/283980 

Jewitt, C. (2009). The Routledge handbook of multimodal analysis. Routledge. 

Kellner, D. (1995). Media culture: Cultural studies, identity and politics between 
the modern and the postmodern. Routledge. 

Kress, G., & van Leeuwen, T. (2001). Multimodal discourse: The modes and 
media of contemporary communication. Arnold. 

Kress, G., & van Leeuwen, T. (2006). Reading images: The grammar of visual 
design (2nd ed.). Routledge. 

Kettani, M. T. & Ouahidi, L. M. (2025). Title. International Journal of Language 
and Literary Studies. 7(3).440-455. http://doi.org/10.36892/ijlls.v7i3.2202 

Lincoln, Y. S., & Guba, E. G. (1985). Naturalistic Inquiry. Beverly Hills, CA: 
Sage Publications 

Liu, W., Du, C., & Liu, F. (2024). Communicating change: A multimodal critical 
discourse analysis of China’s poverty reduction posters. Frontiers in 
Communication, 9, 1444032. 
https://doi.org/10.3389/fcomm.2024.1444032 

McWhirter, J. E., Hoffman-Goetz, L., & Clarke, J. N. (2012). Can you see what 
they are saying? Breast cancer images and text in Canadian women's and 
fashion magazines. Journal of cancer education : the official journal of the 
American Association for Cancer Education, 27(2), 383–391. 
https://doi.org/10.1007/s13187-011-0305-0 

Machin, D., & Mayr, A. (2012). How to do critical discourse analysis: A 
multimodal introduction. Sage. 

Muhassin, M., Putri, N., Hidayati, D. A., & Pradana, S. A. (2022). A multimodal 
discourse analysis of the English textbooks’ covers. English Education: 
Jurnal Tadris Bahasa Inggris, 15(1), 1–21. 
https://ejournal.radenintan.ac.id/index.php/ENGEDU 

Moscovici, S. (1984). The phenomenon of social representations. Cambridge 
University Press. 

Nur Cahyati. (2025). A Multimodal Discourse Analysis on the Cover of English 
Textbooks for Primary and Secondary Schools. IREELL: Indonesian 
Review of English Education, Linguistics, and Literature , 3(1), 14–35. 
https://doi.org/10.30762/ireell.v3i1.5237 

Nowakowski, R. (2017). The representation of health and illness in lifestyle 
propaganda posters of the Polish People’s Republic as a method of 
promoting cultural norms. Journal of Health Inequalities, 3(1), 83-95. 
https://doi.org/10.5114/jhi.2017.69172 



61 
 

 
 

Paltridge, B. (2012). Discourse analysis: An introduction (2nd ed.). Bloomsbury. 

Paltridge, B. (2021). Discourse analysis: An introduction (3rd ed.). Bloomsbury 
Academic. 

Price, A. (2025). Symbolic violence and geographic inequality in media discourse. 
Journal of Social Issues, 81(1), 76–92. 

Ramírez-Salina, P., Torres, L., & Medina, C. (2025). Campaign posters and 
emotional appeals: A multimodal analysis of contemporary advocacy. 
Journal of Communication Studies, 74(2), 101–120. 

Saidu, A., Dahiru, S., & Fata, I. A. (2025). Text, image and colour: A multimodal 
reading of selected Save the Children campaign posters. Studies in 
Pragmatics and Discourse Analysis, 6(1), 45–60. 
https://doi.org/10.48185/spda.v6i1.1312 

Salahuddin, A. (2023). Semiotics of resistance: A multimodal analysis of Iranian 
protest posters after Mahsa Amini. Journal of Visual Political 
Communication, 5(3), 56–72. 

Thompson, J. B. (1990). Ideology and modern culture: Critical social theory in the 
era of mass communication. Polity Press. 

Tilly, C. (1998). Durable inequality. University of California Press. 

Van Dijk, T. A. (1998). Ideology: A multidisciplinary approach. Sage. 

Van Leeuwen, T. (2008). Discourse and practice: New tools for critical discourse 
analysis. Oxford University Press. 

Vaughan, M. (2024). Images of wealth in political media: Symbolic boundaries 
and inequality. Media, Culture & Society, 46(2), 201–218. 

Verwiebe, R. (2024). Digital capital and inequality: New forms of symbolic 
resources. Social Inclusion, 12(1), 55–67. 

Wakefield, M. A., Loken, B., & Hornik, R. C. (2010). Use of mass media 
campaigns to change health behavior. The Lancet, 376(9748), 1261–1271. 
https://doi.org/10.1016/S0140-6736(10)60809-4 

Wodak, R. (2015). The politics of fear: What right-wing populist discourses mean. 
Sage. 


