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ABSTRAK

AGUS SETIAWAN. Dosen Pembimbing: RIRIN TRI PUSPITA
NINGRUM, M.S.I dan ABDUL RASYID, MA. Strategi Pemasaran
Air Murni New Hexa Dalam Menarik Minat Beli Konsumen
Perspektif Syariah Marketing di Perusahaan CV Faccyndo Tirta
Pratama Kota Kediri. Skripsi, Ekonomi Syariah, Fakultas Ekonomi
Syariah dan Bisnis Islam, IAIN Kediri, 2025.

Kata kunci: Strategi Pemasaran, Pemasaran Syariah, Air Mineral,
Minat Beli Konsumen

Penelitian ini bertujuan untuk mengkaji strategi pemasaran produk air murni
New Hexa yang diterapkan oleh CV. Faccyndo Tirta Pratama Kota Kediri dalam
menarik minat beli konsumen, serta meninjau kesesuaiannya dengan prinsip-
prinsip marketing syariah. Penelitian ini menggunakan pendekatan kualitatif
deskriptif, data diperoleh melalui wawancara mendalam dengan pengelola dan
konsumen, observasi lapangan, serta dokumentasi.

Hasil penelitian menunjukkan strategi pemasaran meliputi edukasi langsung
kepada konsumen melalui presentasi produk, promosi dari mulut ke mulut,
pemanfaatan media sosial, strategi event marketing seperti partisipasi dalam
kegiatan sosial dan publik (misalnya Car Free Day dan acara kelembagaan), serta
penerapan strategi cross selling dengan menawarkan produk-produk pendukung
gaya hidup sehat lainnya kepada konsumen saat proses penjualan berlangsung.

Dari perspektif syariah marketing, strategi yang diterapkan telah memenuhi
prinsip-prinsip seperti kejujuran, amanah, transparansi, dan tidak merugikan
konsumen. Konsumen menunjukkan loyalitas melalui pembelian berulang dan
rekomendasi kepada orang lain. Dengan demikian, strategi pemasaran CV.
Faccyndo Tirta Pratama tidak hanya berhasil secara komersial tetapi juga sesuai
dengan etika bisnis Islam.



ABSTRACT

AGUS SETIAWAN. Advisors: RIRIN TRI PUSPITA NINGRUM,
M.S.I and ABDUL RASYID, M.A. Marketing Strategy of New
Hexa Purified Water in Attracting Consumer Buying Interest from
the Perspective of Sharia Marketing at CV Faccyndo Tirta Pratama,
Kediri City. Undergraduate Thesis, Sharia Economics, Faculty of
Sharia Economics and Islamic Business, IAIN Kediri, 2025.
Keywords: Marketing Strategy, Sharia Marketing, Mineral Water,
Consumer Buying Interest

This study aims to examine the marketing strategy of New Hexa pure water
products implemented by CV. Faccindo Tirta Pratama Kota Kediri in attracting
consumer interest in buying, and reviewing its suitability with the principles of
sharia marketing. Using a qualitative descriptive approach, data was obtained
through in-depth interviews with managers and consumers, field observations, and
documentation.

The results of the study showed that marketing strategies include direct
education to consumers through product presentations, word of mouth promotion,
utilization of social media, event marketing strategies such as participation in social
and public activities (Car Free Day and institutional events), and the
implementation of cross-selling strategies by offering other healthy lifestyle support
products to consumers during the sales process.

From a sharia marketing perspective, the strategies implemented have met
principles such as honesty, trustworthiness, transparency, and do not harm
consumers. Consumers show loyalty through repeat purchases and
recommendations to others. Thus, the marketing strategy of CV. Faccindo Tirta
Pratama is not only commercially successful but also in accordance with Islamic
business ethics.
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