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LAMPIRAN 

Lampiran 1 Permohonan Observasi 
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Lampiran 2 Permohonan Izin Riset Penelitian 
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Lampiran 3 Surat Balasan Penelitian 
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Lampiran 4 Daftar Konsultasi Skripsi 

 



105 
 
 

 
 

 

 



106 
 
 

 
 

 

 



107 
 
 

 
 

 

Lampiran 5 Kuesioner Penelitian 

KRITERIA RESPONDEN: 

- Generasi Z Kota Kediri berusia 20-24 tahun 

- Pengguna E-Commerce Shopee  

- Pernah melakukan pembelian produk pakaian ketika flash sale di Shopee 

IDENTITAS RESPONDEN 

Nama              : 

Jenis Kelamin : (Laki-laki/Perempuan) 

Usia                : (20/21/22/23/24) 

Pekerjaan       : 

Petunjuk Pengisian Kuesioner 

Simbol Pertanyaan Skor 

SS Sangat Setuju 5 

S Setuju 4 

N Netral 3 

TS Tidak Setuju 2 

STS Samgat Tidak Setuju 1 
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A. Flash Sale (X) 

No. Pertanyaan Alternatif Jawaban 

SS S N TS STS 

Big Discount 

1. Diskon besar yang ditawarkan 

selama flash sale di Shopee 

membuat saya merasa sangat 

diuntungkan 

     

2. Saya merasa lebih termotivasi untuk 

membeli pakaian ketika melihat 

diskon signifikan ketika flash sale 

     

       

Frekuensi Promo Flash Sale 

3. Seringnya promo flash sale di 

Shopee membuat saya lebih sering 

berbelanja pakaian secara impulsif 

(tanpa perencanaan) 

     

4. Frekuensi promo flash sale di 

Shopee membuat saya merasa 

selalu ada kesempatan untuk 

mendapatkan penawaran menarik  

     

Durasi Promo Flash Sale 

5. Durasi singkat dari promo flash sale 

membuat saya merasa segera untuk 

mengambil keputusan membeli 

pakaian 

     

6. Waktu yang terbatas pada promo 

flash sale menciptakan rasa urgensi 

yang mendorong saya untuk segera 

membeli produk pakaian 

     

Jumlah Produk yang Tersedia di Promo Flash Sale 

7. Banyaknya produk pakaian yang 

tersedia selama flash sale di Shopee 

membuat saya merasa lebih leluasa 

dalam memilih pakaian yang ingin 

dibeli  

     

8. Ketersediaan produk pakaian yang 

banyak selama flash sale 

mendorong saya untuk melakukan 

pembelian impulsif (tanpa 

perencanaan) dengan tidak ragu 

 

 

 

 

 
 

 

 

 

   

Promo Flash Sale yang Menarik 

9. Saya merasa lebih tertarik untuk 

berbelanja ketika ada elemen 

menarik dalam promo flash sale, 
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seperti bundling atau hadiah 

tambahan  

10. Saya lebih cenderung membeli 

produk pakaian di Shopee ketika 

ada promo flash sale dengan desain 

yang menarik (gambar, warna, font) 

     

 

B. Pembelian Impulsif (Y) 

No. Pertanyaan Alternatif Jawaban 

SS S N TS STS 

Pembelian Tanpa Perencanaan 

1. Ketika melihat flash sale di Shopee, 

saya merasa terdorong untuk 

membeli pakaian yang tidak saya 

rencanakan sebelumnya  

     

2. Flash sale di Shopee membuat saya 

melakukan pembelian produk 

pakaian yang tidak ada dalam daftar 

belanja saya  

     

       

Pengaruh Stimulus Emosional 

3. Saya merasa sangat bersemangat 

ketika melihat diskon besar pada 

produk pakaian di flash sale Shopee 

     

4. Penawaran flash sale di Shopee 

menciptakan rasa urgensi yang 

membuat saya ingin segera 

membeli produk pakaian 

     

Pembelian Langsung 

5. Tawaran flash sale pada Shopee 

membuat saya merasa tidak perlu 

menunggu atau menunda pembelian 

pakaian yang saya inginkan 

     

6. Saya sering kali menyelesaikan 

transaksi pembelian pakaian dalam 

waktu singkat setelah melihat flash 

sale  

     

Respon Psikologis dan Emosional 

7. Saya merasa puas dan senang ketika 

saya membeli produk pakaian di 
Shopee karena flash sale dengan 

diskon besar 
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8. Setelah membeli pakaian selama 

flash sale, saya merasa puas 

meskipun produk tersebut tidak 

terlalu dibutuhkan 
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Lampiran 6 Deskripsi Data Hasil Penelitian 

Deskripsi Data Hasil Penelitian 

Res X Y Res X Y Res X Y Res X Y 

1 45 34 97 43 34 193 41 33 289 41 33 

2 39 32 98 43 34 194 42 33 290 42 32 

3 37 27 99 42 35 195 42 33 291 41 33 

4 37 28 100 43 35 196 42 35 292 43 31 

5 40 32 101 42 34 197 43 34 293 42 35 

6 45 40 102 43 35 198 42 32 294 43 32 

7 36 27 103 41 34 199 43 34 295 42 32 

8 41 31 104 43 34 200 44 34 296 44 34 

9 39 32 105 41 35 201 42 32 297 44 32 

10 44 34 106 42 35 202 43 34 298 43 32 

11 35 31 107 44 36 203 44 35 299 42 34 

12 37 30 108 45 35 204 43 37 300 42 35 

13 45 33 109 45 37 205 44 35 301 43 31 

14 45 35 110 44 35 206 43 33 302 41 33 

15 40 31 111 45 36 207 43 33 303 42 32 

16 44 35 112 42 31 208 44 36 304 43 31 

17 47 35 113 45 36 209 43 35 305 44 31 

18 37 33 114 44 36 210 44 37 306 41 32 

19 40 36 115 41 31 211 41 33 307 41 32 

20 40 36 116 45 36 212 45 35 308 42 34 
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21 43 36 117 45 37 213 42 36 309 41 34 

22 43 33 118 41 33 214 43 35 310 42 33 

23 45 36 119 44 37 215 45 33 311 45 35 

24 45 34 120 42 36 216 42 34 312 43 39 

25 44 34 121 45 35 217 44 33 313 41 32 

26 42 36 122 44 36 218 41 35 314 47 38 

27 43 35 123 43 35 219 43 33 315 45 35 

28 45 35 124 44 37 220 43 34 316 47 36 

29 43 32 125 45 37 221 45 34 317 45 38 

30 43 36 126 44 33 222 45 36 318 46 38 

31 42 35 127 45 35 223 43 33 319 47 37 

32 43 34 128 45 36 224 43 37 320 49 39 

33 45 34 129 42 34 225 47 36 321 44 38 

34 42 36 130 45 36 226 44 37 322 45 38 

35 44 36 131 41 32 227 43 34 323 46 39 

36 46 33 132 42 32 228 42 35 324 46 36 

37 44 33 133 46 35 229 44 34 325 49 39 

38 44 35 134 41 32 230 42 34 326 47 39 

39 44 35 135 47 36 231 44 35 327 46 36 

40 45 35 136 46 36 232 42 34 328 47 39 

41 41 33 137 41 33 233 42 34 329 49 38 

42 42 32 138 39 33 234 42 37 330 44 36 

43 45 35 139 41 33 235 44 34 331 48 39 
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44 45 33 140 44 32 236 44 35 332 47 38 

45 43 37 141 42 34 237 43 36 333 45 35 

46 41 35 142 45 36 238 43 36 334 44 33 

47 41 32 143 46 35 239 43 34 335 43 36 

48 43 37 144 45 35 240 44 37 336 48 39 

49 41 33 145 44 36 241 42 35 337 46 38 

50 44 35 146 45 36 242 41 34 338 41 35 

51 42 35 147 45 36 243 42 33 339 45 36 

52 42 35 148 45 36 244 44 34 340 44 35 

53 43 32 149 45 36 245 41 33 341 44 34 

54 45 35 150 44 36 246 43 35 342 46 38 

55 42 34 151 45 36 247 44 37 343 46 34 

56 42 36 152 45 36 248 44 34 344 47 35 

57 44 35 153 45 36 249 42 34 345 42 35 

58 46 35 154 45 36 250 42 36 346 47 37 

59 42 34 155 44 36 251 43 35 347 43 34 

60 43 35 156 44 36 252 43 35 348 47 39 

61 41 33 157 44 36 253 45 33 349 46 36 

62 44 36 158 45 36 254 43 34 350 44 35 

63 41 33 159 45 36 255 42 32 351 43 36 

64 45 35 160 44 36 256 44 31 352 43 36 

65 43 33 161 45 35 257 45 36 353 44 34 

66 45 36 162 42 34 258 43 37 354 48 38 
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67 42 32 163 43 32 259 45 38 355 44 37 

68 42 31 164 43 36 260 45 36 356 45 37 

69 42 37 165 44 33 261 47 37 357 45 36 

70 44 36 166 45 34 262 45 38 358 44 36 

71 43 37 167 44 32 263 45 36 359 42 33 

72 44 36 168 43 33 264 45 35 360 44 36 

73 45 34 169 45 35 265 44 36 361 43 35 

74 44 31 170 42 34 266 45 36 362 43 35 

75 43 34 171 42 34 267 46 36 363 44 35 

76 44 33 172 44 33 268 45 36 364 44 36 

77 46 36 173 44 33 269 45 36 365 41 34 

78 45 38 174 43 33 270 44 34 366 42 34 

79 44 35 175 43 31 271 45 36 367 49 39 

80 44 35 176 43 32 272 44 37 368 48 39 

81 42 37 177 43 32 273 43 36 369 45 36 

82 45 33 178 44 35 274 43 39 370 41 33 

83 47 34 179 41 31 275 42 34 371 45 37 

84 48 34 180 41 32 276 41 35 372 46 35 

85 45 34 181 46 36 277 41 33 373 44 36 

86 46 35 182 45 32 278 43 34 374 44 31 

87 49 36 183 48 39 279 46 31 375 43 35 

88 47 36 184 42 32 280 43 34 376 41 37 

89 43 35 185 43 34 281 42 35 377 44 34 
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90 46 36 186 42 35 282 44 33 378 43 35 

91 48 34 187 43 37 283 43 32 379 43 37 

92 45 38 188 43 34 284 43 33 380 48 38 

93 44 32 189 44 33 285 42 33 381 46 37 

94 43 38 190 42 34 286 41 32 382 42 34 

95 45 36 191 43 34 287 41 35 383 41 33 

96 44 35 192 43 35 288 42 35 384 43 38 

Sumber: Lampiran data diolah (Hasil SPSS.20), 2025. 
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Lampiran 7 Hasil IBM SPSS Statistic 20 

1. Uji Validitas Variabel 

Flash Sale (X) 

Correlations 

 P1 P2 P3 P4 P5 P6 P7 P8 P9 P10 TOTAL 

P1 

Pearson Correlation 1 .309 .336 .165 -.079 .212 .120 .084 .260 .098 .476** 

Sig. (2-tailed)  .097 .070 .384 .679 .261 .527 .659 .165 .605 .008 

N 30 30 30 30 30 30 30 30 30 30 30 

P2 

Pearson Correlation .309 1 .104 .316 .306 .088 .298 .139 .198 .182 .585** 

Sig. (2-tailed) .097  .586 .089 .100 .645 .109 .463 .295 .336 .001 

N 30 30 30 30 30 30 30 30 30 30 30 

P3 

Pearson Correlation .336 .104 1 -.031 .065 .124 -.094 .395* .306 .376* .540** 

Sig. (2-tailed) .070 .586  .873 .732 .513 .621 .031 .100 .041 .002 

N 30 30 30 30 30 30 30 30 30 30 30 

P4 

Pearson Correlation .165 .316 -.031 1 .004 -.089 .376* .000 .524** .071 .474** 

Sig. (2-tailed) .384 .089 .873  .983 .641 .041 1.000 .003 .709 .008 

N 30 30 30 30 30 30 30 30 30 30 30 

P5 

Pearson Correlation -.079 .306 .065 .004 1 .104 .308 .120 -.109 .336 .435* 

Sig. (2-tailed) .679 .100 .732 .983  .584 .098 .527 .568 .070 .016 

N 30 30 30 30 30 30 30 30 30 30 30 

P6 

Pearson Correlation .212 .088 .124 -.089 .104 1 -.031 .210 -.136 .189 .383* 

Sig. (2-tailed) .261 .645 .513 .641 .584  .870 .265 .475 .317 .037 

N 30 30 30 30 30 30 30 30 30 30 30 

P7 

Pearson Correlation .120 .298 -.094 .376* .308 -.031 1 -.265 .205 .197 .409* 

Sig. (2-tailed) .527 .109 .621 .041 .098 .870  .158 .277 .298 .025 

N 30 30 30 30 30 30 30 30 30 30 30 

P8 

Pearson Correlation .084 .139 .395* .000 .120 .210 -.265 1 -.072 .450* .460* 

Sig. (2-tailed) .659 .463 .031 1.000 .527 .265 .158  .706 .013 .010 

N 30 30 30 30 30 30 30 30 30 30 30 

P9 

Pearson Correlation .260 .198 .306 .524** -.109 -.136 .205 -.072 1 .232 .462* 

Sig. (2-tailed) .165 .295 .100 .003 .568 .475 .277 .706  .216 .010 

N 30 30 30 30 30 30 30 30 30 30 30 

P10 

Pearson Correlation .098 .182 .376* .071 .336 .189 .197 .450* .232 1 .639** 

Sig. (2-tailed) .605 .336 .041 .709 .070 .317 .298 .013 .216  .000 

N 30 30 30 30 30 30 30 30 30 30 30 

TOTAL 
Pearson Correlation .476** .585** .540** .474** .435* .383* .409* .460* .462* .639** 1 

Sig. (2-tailed) .008 .001 .002 .008 .016 .037 .025 .010 .010 .000  
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N 30 30 30 30 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

Pembelian Impulsif (Y) 

Correlations 

 P1 P2 P3 P4 P5 P6 P7 P8 TOTAL 

P1 

Pearson Correlation 1 .117 .237 .406* .165 .632** .154 .559** .762** 

Sig. (2-tailed)  .539 .208 .026 .385 .000 .417 .001 .000 

N 30 30 30 30 30 30 30 30 30 

P2 

Pearson Correlation .117 1 -.122 .264 -.063 .529** -.154 .316 .466** 

Sig. (2-tailed) .539  .521 .159 .742 .003 .416 .088 .010 

N 30 30 30 30 30 30 30 30 30 

P3 

Pearson Correlation .237 -.122 1 -.039 .011 -.007 .374* .134 .374* 

Sig. (2-tailed) .208 .521  .840 .952 .970 .041 .480 .042 

N 30 30 30 30 30 30 30 30 30 

P4 

Pearson Correlation .406* .264 -.039 1 .000 .397* .146 -.080 .437* 

Sig. (2-tailed) .026 .159 .840  1.000 .030 .441 .674 .016 

N 30 30 30 30 30 30 30 30 30 

P5 

Pearson Correlation .165 -.063 .011 .000 1 .037 .420* .309 .432* 

Sig. (2-tailed) .385 .742 .952 1.000  .845 .021 .096 .017 

N 30 30 30 30 30 30 30 30 30 

P6 

Pearson Correlation .632** .529** -.007 .397* .037 1 -.156 .588** .717** 

Sig. (2-tailed) .000 .003 .970 .030 .845  .411 .001 .000 

N 30 30 30 30 30 30 30 30 30 

P7 

Pearson Correlation .154 -.154 .374* .146 .420* -.156 1 .076 .393* 

Sig. (2-tailed) .417 .416 .041 .441 .021 .411  .690 .031 

N 30 30 30 30 30 30 30 30 30 

P8 

Pearson Correlation .559** .316 .134 -.080 .309 .588** .076 1 .708** 

Sig. (2-tailed) .001 .088 .480 .674 .096 .001 .690  .000 

N 30 30 30 30 30 30 30 30 30 

TOTAL 

Pearson Correlation .762** .466** .374* .437* .432* .717** .393* .708** 1 

Sig. (2-tailed) .000 .010 .042 .016 .017 .000 .031 .000  

N 30 30 30 30 30 30 30 30 30 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 
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2. Uji Realibilitas Variabel 

Flash Sale (X) 

Reliability Statistics 

Cronbach’s 

Alpha 

N of Items 

.622 10 

 

Pembelian Impulsif (Y) 

Reliability Statistics 

Cronbach’s 

Alpha 

N of Items 

.648 8 

 

3. Analisis Statistik Deskriptif 

Descriptive Statistics 

  N Minimum Maximum Mean 

Std. 

Deviation 

Flash Sale 384 35 49 43,56 2,048 

Pembelian 

Impulsif 

384 27 40 34,71 2,028 

Valid N 

(listwise) 

384         
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4. Uji Asumsi Klasik 

Uji Normalitas 

One-Sample Kolmogorov-Smirnov Test 

 Unstandardized 

Residual 

N 384 

Normal Parametersa,b 
Mean 0E-7 

Std. Deviation 1.63341346 

Most Extreme Differences 

Absolute .061 

Positive .041 

Negative -.061 

Kolmogorov-Smirnov Z 1.200 

Asymp. Sig. (2-tailed) .112 

a. Test distribution is Normal. 

b. Calculated from data. 

 

Uji Heterokedastisitas 
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Uji Linearitas 

ANOVA Table 

 Sum of 

Squares 

df Mean 

Square 

F Sig. 

Pembelian 

Impulsif *  

Flash Sale 

Between 

Groups 

(Combined) 591.657 13 45.512 17.134 .000 

Linearity 552.630 1 552.630 208.045 .000 

Deviation from 

Linearity 
39.027 12 3.252 1.224 .264 

Within Groups 982.832 370 2.656 
  

Total 1574.490 383 
   

 

5. Regresi Linear Sederhana 

Uji T 

Coefficientsa 

Model Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 
(Constant) 9.169 1.779 

 
5.153 .000 

Flash Sale .586 .041 .592 14.373 .000 

a. Dependent Variable: Pembelian Impulsif 

 

Koefisien Determinasi (R2) 

Model Summary 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .592a .351 .349 1.63555 

a. Predictors: (Constant), Flash Sale 
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Lampiran 8 R Tabel 

Tabel r untuk df = 1 50 

df = (N-2) 

Tingkat signifikansi untuk uji satu arah 

0.05 0.025 0.01 0.005 0.0005 

Tingkat signifikansi untuk uji dua arah 

0.1 0.05 0.02 0.01 0.001 

1 0.9877 0.9969 0.9995 0.9999 1.0000 

2 0.9000 0.9500 0.9800 0.9900 0.9990 

3 0.8054 0.8783 0.9343 0.9587 0.9911 

4 0.7293 0.8114 0.8822 0.9172 0.9741 

5 0.6694 0.7545 0.8329 0.8745 0.9509 

6 0.6215 0.7067 0.7887 0.8343 0.9249 

7 0.5822 0.6664 0.7498 0.7977 0.8983 

8 0.5494 0.6319 0.7155 0.7646 0.8721 

9 0.5214 0.6021 0.6851 0.7348 0.8470 

10 0.4973 0.5760 0.6581 0.7079 0.8233 

11 0.4762 0.5529 0.6339 0.6835 0.8010 

12 0.4575 0.5324 0.6120 0.6614 0.7800 

13 0.4409 0.5140 0.5923 0.6411 0.7604 

14 0.4259 0.4973 0.5742 0.6226 0.7419 

15 0.4124 0.4821 0.5577 0.6055 0.7247 

16 0.4000 0.4683 0.5425 0.5897 0.7084 

17 0.3887 0.4555 0.5285 0.5751 0.6932 

18 0.3783 0.4438 0.5155 0.5614 0.6788 

19 0.3687 0.4329 0.5034 0.5487 0.6652 

20 0.3598 0.4227 0.4921 0.5368 0.6524 

21 0.3515 0.4132 0.4815 0.5256 0.6402 

22 0.3438 0.4044 0.4716 0.5151 0.6287 

23 0.3365 0.3961 0.4622 0.5052 0.6178 

24 0.3297 0.3882 0.4534 0.4958 0.6074 

25 0.3233 0.3809 0.4451 0.4869 0.5974 

26 0.3172 0.3739 0.4372 0.4785 0.5880 
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27 0.3115 0.3673 0.4297 0.4705 0.5790 

28 0.3061 0.3610 0.4226 0.4629 0.5703 

29 0.3009 0.3550 0.4158 0.4556 0.5620 

30 0.2960 0.3494 0.4093 0.4487 0.5541 

31 0.2913 0.3440 0.4032 0.4421 0.5465 

32 0.2869 0.3388 0.3972 0.4357 0.5392 

33 0.2826 0.3338 0.3916 0.4296 0.5322 

34 0.2785 0.3291 0.3862 0.4238 0.5254 

35 0.2746 0.3246 0.3810 0.4182 0.5189 

36 0.2709 0.3202 0.3760 0.4128 0.5126 

37 0.2673 0.3160 0.3712 0.4076 0.5066 

38 0.2638 0.3120 0.3665 0.4026 0.5007 

39 0.2605 0.3081 0.3621 0.3978 0.4950 

40 0.2573 0.3044 0.3578 0.3932 0.4896 

41 0.2542 0.3008 0.3536 0.3887 0.4843 

42 0.2512 0.2973 0.3496 0.3843 0.4791 

43 0.2483 0.2940 0.3457 0.3801 0.4742 

44 0.2455 0.2907 0.3420 0.3761 0.4694 

45 0.2429 0.2876 0.3384 0.3721 0.4647 

46 0.2403 0.2845 0.3348 0.3683 0.4601 

47 0.2377 0.2816 0.3314 0.3646 0.4557 

48 0.2353 0.2787 0.3281 0.3610 0.4514 

49 0.2329 0.2759 0.3249 0.3575 0.4473 

50 0.2306 0.2732 0.3218 0.3542 0.4432 
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