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ABSTRAK

Ni’matul Abidah, Dosen Pembimbing Dr. Untung khoiruddin, M.Pd.I. dan
Nila Zaimatus Septiana, M.Pd. Strategi Pemasaran Jasa Pendidikan Dalam
Meningkatkan Brand Image di MTsN 9 Kediri. Skripsi, Manajemen
Pendidikan Islam, Fakultas Tarbiyah, Institut Agama Islam Negeri Kediri,
2025.

Kata Kunci: Strategi Pemasaran, Jasa Pendidikan, Brand Image

Dalam dunia pendidikan peran strategi pemasaran sangat penting untuk
membangun citra positif lembaga pendidikan di mata masyarakat, terutama di era
digital yang menuntut adaptasi dan inovasi dalam pendekatan promosi. Penelitian
ini bertujuan untuk 1) mendeskripsikan strategi pemasaran jasa pendidikan dalam
meningkatkan brand image di MTs Negeri 9 Kediri. 2) Untuk mendeskripsikan
faktor pendukung dan penghambat strategi pemasaran jasa pendidikan dalam
meningkatkan brand image di MTs Negeri 9 Kediri.

Penelitian ini menggunakan pendekatan kualitatif deskriptif dengan teknik
pengumpulan data melalui wawancara mendalam, observasi, dokumentasi, serta
teknik triangulasi untuk menguji keabsahan data. Subjek penelitian terdiri atas
kepala madrasah, waka humas, guru, dan siswa. Analisis data dilakukan dengan
model interaktif yang meliputi tahap reduksi data, penyajian data, dan penarikan
kesimpulan.

Hasil penelitian menunjukkan bahwa: Strategi pemasaran jasa pendidikan
di MTsN 9 Kediri berjalan aktif dan terstruktur melalui kegiatan seperti sosialisasi
ke sekolah dasar, event lomba saat milad, pemasangan banner, serta pemanfaatan
media sosial seperti Instagram, TikTok, YouTube, dan website resmi. Kegiatan ini
melibatkan kolaborasi antara guru, siswa, dan tim humas, yang berhasil membentuk
citra positif madrasah. Keberhasilan strategi tercermin dari meningkatnya jumlah
peserta didik, prestasi siswa tingkat nasional hingga internasional, dan antusiasme
masyarakat. Faktor pendukung meliputi status sebagai satu-satunya MTs Negeri di
tiga kecamatan, prestasi siswa, fasilitas modern, dan keterlibatan SDM. Namun,
tantangan masih ada, seperti kendala koordinasi akibat letak geografis, kurangnya
dokumentasi dan publikasi yang konsisten, minimnya pelatihan SDM dalam
pemasaran digital, serta rendahnya kesadaran sebagian guru dan tenaga
kependidikan akan pentingnya promosi. Meski demikian, semangat kolaboratif
warga madrasah tetap menjaga konsistensi strategi pemasaran dalam memperkuat
brand image MTsN 9 Kediri.
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ABSTRACT

Ni’matul Abidah, Advisor Dr. Untung Khoiruddin, M.Pd.I. and Nila
Zaimatus Septiana, M.Pd. Educational Services Marketing Strategy in
Improving Brand Image at MTsN 9 Kediri. Thesis, Islamic Education
Management, Faculty of Tarbiyah, IAIN, Kediri, 2025.

Keywords: Marketing Strategy, Educational Services, Brand Image

In the world of education, the role of marketing strategy is very important
to build a positive image of educational institutions in the eyes of the public,
especially in the digital era that demands adaptation and innovation in promotional
approaches. This study aims to 1) describe the marketing strategy of educational
services in improving brand image at MTs Negeri 9 Kediri. 2) To describe the
supporting and inhibiting factors of the marketing strategy of educational services
in improving brand image at MTs Negeri 9 Kediri.

This study uses a descriptive qualitative approach with data collection
techniques through in-depth interviews, observation, documentation, and
triangulation techniques to test the validity of the data. The research subjects
consisted of the head of the madrasah, deputy public relations, teachers, and
students. Data analysis was carried out using an interactive model that includes the
stages of data reduction, data presentation, and drawing conclusions.

The results of the study show that: The marketing strategy for educational
services at MTsN 9 Kediri is running actively and in a structured manner through
activities such as socialization to elementary schools, competition events during
milad, banner installation, and utilization of social media such as Instagram,
TikTok, YouTube, and the official website. This activity involves collaboration
between teachers, students, and the public relations team, which has succeeded in
forming a positive image of the madrasah. The success of the strategy is reflected
in the increasing number of students, national to international student achievements,
and community enthusiasm. Supporting factors include the status as the only State
MTs in three sub-districts, student achievement, modern facilities, and HR
involvement. However, challenges still exist, such as coordination constraints due
to geographical location, lack of consistent documentation and publication, minimal
HR training in digital marketing, and low awareness of some teachers and education
personnel of the importance of promotion. However, the collaborative spirit of the
madrasah community continues to maintain the consistency of the marketing
strategy in strengthening the brand image of MTsN 9 Kediri.
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