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ABSTRACT 

 

Setyawati, Wahyu. 2025. The Analysis of Indonesian Content Creators‟ 

Pronunciation In Their Tiktok Posts. State Islamic University of (UIN) 

Syekh Wasil, Faculty of Education, English Education Department, Advisor 

I Dr. Toyyibah, S.S., M.Pd, Advisor II Eni Prasetiyowati, M.Pd. 

Keyword: Pronunciation, TikTok, Content creators. 

 

Pronunciation is one of the key to a better understanding in communication. 

Day by day, people understand this needs and start learning pronunciation. As the 

technology growing, learning pronunciation is not only by textbook but also from 

social media. One of the most popular social media is TikTok. It shares short 

videos. Many content creators post videos about English pronunciation. They got 

a good perception by users. This makes the researcher curious to find a better 

understanding in creators‟ English pronunciation.  

This study used descriptive qualitative research. The data is collected from 

video about pronunciation such as pronunciation tips, accent, common mistake, 

and et cetera on TikTok. Those videos are from seven Indonesian content creators 

that shares about English and already have more than one million likes. To 

analyse the data, the researcher used ELSA Speak. This application is used to give 

a score and find the sound that mispronounced.  

The result showed that content creators generally have a good pronunciation 

with score more than 80% based on ELSA Speak analysis. In vowel, the content 

creators don not have a problem in pronouncing /ɔɪ/, /ɚ/ and /ɝ/. While in 

consonant, they do not have a problem in pronouncing /b l r w h f j ɡ ŋ m/. 

However, they still make few mistakes in vowels and consonant. Sometimes, they 

are still mispronouncing /ʌ/, /ɔ/, /i/, /u/, /ɪ/, /æ/, /ɛ/, /ʊ/, /ɑ/ in vowel sounds and /n 

d z v ʤ ð ʒ θ ʃ t p k s ʧ/ in consonant sounds. In pronouncing diphthong, the 

content creators usually omitted the last sounds such as the word “April” /eɪ.prəl/, 

they pronounced it /eɪ.prəl/. Sometimes, they also change the final sound such as 

„go‟ /ɡoʊ/ pronounced as /ɡo/. In pronouncing monophthong, the content creators 

usually changed a sound into another sound for example the word “Onion” 

/ʌnjən/, the /ʌ/ sound is pronounced /ɔ/ because the letter “O” is usually 

pronounced /ɔ/ in Indonesian language. In consonant, some sounds are omitted, 

for example if there is a /d/ preceded by /n/, they will omit /d/ sound such as in 

“And” and “girlfriend.” Moreover, they also changed the sounds, for example, the 

word “five” and “Viewers”. The “v” sound is voiced but the content creators 

pronounced it voicelessly. There are some reasons why they mispronounced these 

sounds such as language interference, lack of practice, or lack of knowledge.   
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