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ABSTRAK 

 

MOHAMAD JAFAR (21205066) Strategi Humas Dalam Mempromosikan 

Sekolah di MTs Roudlatut Thalabah Wonorejo Ngadiluwih Kabupaten Kediri. 

Dosen Pembimbing I Ibu Prof. Dr. Hj. Munifah, M.Pd. dan Dosen Pembimbing II 

Ibu Intan Nuyulis Naeni Puspitasari, M.Pd.I., Skripsi, Program Studi Manajemen 

Pendidikan Islam, Fakultas Tarbiyah, IAIN Kediri, 2025.  

 

Kata Kunci: Strategi Humas, Promosi Sekolah  

Penelitian ini dilatarbelakangi oleh pentingnya peran strategis humas 

dalam meningkatkan eksistensi dan daya saing lembaga pendidikan di tengah 

kompetisi antar sekolah yang semakin terbuka. MTs Roudlatut Thalabah 

Wonorejo merupakan madrasah swasta yang mampu menunjukkan perkembangan 

positif dalam hal promosi dan peningkatan jumlah peserta didik baru. Hal ini 

mendorong peneliti untuk mengkaji bagaimana strategi humas dirancang dan 

dilaksanakan dalam membangun citra serta menarik minat masyarakat. Tujuan 

dari penelitian ini adalah untuk: (1) Mendeskripsikan perencanaan strategi humas 

dalam mempromosikan sekolah, (2) Mendeskripsikan pelaksanaan komunikasi 

strategi humas dalam promosi sekolah, dan (3) Menganalisis evaluasi strategi 

humas dalam promosi sekolah di MTs Roudlatut Thalabah Wonorejo Ngadiluwih 

Kabupaten Kediri. 

Penelitian ini menggunakan pendekatan kualitatif deskriptif dengan teknik 

pengumpulan data melalui wawancara, observasi, dan dokumentasi. Sumber data 

berasal dari kepala madrasah, tim humas, guru, dan masyarakat sekitar. Teknik 

analisis data meliputi kondensasi data, penyajian data, dan penarikan kesimpulan. 

Untuk menjaga keabsahan data digunakan triangulasi sumber dan metode. 

Hasil penelitian menunjukkan bahwa: (1) Perencanaan strategi humas 

dilakukan dengan penyusunan visi-misi dan analisis SWOT, serta merancang 

program promosi berdasarkan kebutuhan masyarakat; (2) Pelaksanaan strategi 

humas meliputi komunikasi aktif secara langsung maupun daring, pemanfaatan 

media sosial, brosur, dan kerja sama dengan pihak eksternal, serta pemberian 

beasiswa sebagai bentuk promosi sosial; (3) Evaluasi strategi humas dilakukan 

secara berkala dan menunjukkan hasil positif, ditandai dengan meningkatnya 

kepercayaan masyarakat dan jumlah pendaftar setiap tahun. Meski demikian, 

madrasah tetap perlu meningkatkan kualitas dan inovasi strategi promosi secara 

berkelanjutan untuk mempertahankan daya saing. 
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ABSTRACT 

MOHAMAD JAFAR (21205066). Public Relations Strategy in Promoting 

Schools at MTs Roudlatut Thalabah Wonorejo Ngadiluwih Kediri Regency. 

Supervisor I Mrs. Prof. Dr. Hj. Munifah, M.Pd. and Supervisor II Mrs. Intan 

Nuyulis Naeni Puspitasari, M.Pd.I., Thesis, Islamic Education Management Study 

Program, Faculty of Tarbiyah, IAIN Kediri, 2025. 

Keywords: Public Relations Strategy, School Promotion 

This research is based on the importance of public relations (PR) strategies 

in enhancing the existence and competitiveness of educational institutions amid 

increasing competition among schools. MTs Roudlatut Thalabah Wonorejo is a 

private Islamic junior high school that has shown positive development in terms 

of promotion and student enrollment growth. This prompted the researcher to 

examine how public relations strategies are planned and implemented to build 

school image and attract public interest. The objectives of this study are: (1) To 

describe the planning of public relations strategies in promoting the school, (2) To 

explain the implementation of communication strategies by the public relations 

team in promoting the school, and (3) To analyze the evaluation of public 

relations strategies in school promotion at MTs Roudlatut Thalabah Wonorejo 

Ngadiluwih, Kediri Regency. 

This research employed a descriptive qualitative approach with data 

collection techniques including interviews, observation, and documentation. The 

data sources were the head of the school, public relations team, teachers, and the 

surrounding community. Data analysis techniques included data condensation, 

data display, and conclusion drawing. To ensure data validity, triangulation of 

sources and methods was applied. 

The results of the study show that: (1) The planning of public relations 

strategies was carried out through the formulation of the school’s vision and 

mission, SWOT analysis, and the design of promotional programs based on 

community needs; (2) The implementation of the PR strategy involved active 

communication both directly and digitally, the use of social media, brochures, 

cooperation with external parties, and scholarship programs as a form of social 

promotion; (3) The evaluation of the PR strategy was conducted periodically and 

showed positive impacts, as evidenced by increased public trust and student 

enrollment each year. Nevertheless, the school needs to continuously improve the 

quality and innovation of its promotional strategies to maintain competitiveness. 
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