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ABSTRAK 

 

Oktavia, Churin. Pembimbing: Nilna Fauza, M.HI dan Yopi Yudha Utama, S.E, 

M.S.A. Pengaruh Viral Marketing dan Online Customer Review terhadap 

Keputusan Pembelian di Mie Gacoan Kediri 2 (Studi Pada Mahasiswa IAIN Kediri 

Angkatan 2021-2024). Skripsi, Program Studi Manajemen Bisnis Syariah, Fakultas 

Ekonomi dan Bisnis Islam, Institut Agama Islam Negeri Kediri, 2025. 

 

Kata Kunci: Viral Marketing, Online Customer Review, Keputusan Pembelian, Statistik 

Regresi, Mie Gacoan. 

 

Transformasi digital telah mendorong pergeseran dalam perilaku konsumen, 

khususnya di kalangan generasi muda yang aktif menggunakan media sosial. Dalam 

konteks ini, viral marketing dan online customer review menjadi dua strategi utama yang 

berpotensi memengaruhi keputusan pembelian. Penelitian ini bertujuan untuk menguji 

pengaruh viral marketing dan online customer review terhadap keputusan pembelian 

mahasiswa IAIN Kediri angkatan 2021–2024 terhadap produk Mie Gacoan Kediri 2. 

Penelitian ini merupakan penelitian kuantitatif dengan pendekatan asosiatif dan 

menggunakan metode survei. Sampel dalam penelitian ini berjumlah 335 responden yang 

dipilih menggunakan teknik purposive sampling. Instrumen yang digunakan adalah 

kuesioner skala Likert, dan data dianalisis menggunakan analisis regresi linear berganda 

dengan bantuan SPSS versi 25. Uji validitas dan reliabilitas menunjukkan bahwa semua 

item instrumen valid (r > 0,30) dan reliabel (Cronbach’s Alpha > 0,80). Hasil uji t 

menunjukkan bahwa viral marketing berpengaruh signifikan terhadap keputusan 

pembelian (nilai t = 6,201; Sig. = 0,000 < 0,05), dan online customer review juga 

berpengaruh signifikan (nilai t = 3,554; Sig. = 0,000 < 0,05). Hasil uji F sebesar Fhitung 

= 87,434 dengan Sig. = 0,000 < 0,05, menunjukkan bahwa kedua variabel secara simultan 

berpengaruh signifikan. Nilai koefisien determinasi (R²) sebesar 0,348, yang berarti 

bahwa 34,8% variasi dalam keputusan pembelian dapat dijelaskan oleh viral marketing 

dan online customer review. 

Dengan demikian, dapat disimpulkan bahwa viral marketing dan online customer 

review memiliki pengaruh positif dan signifikan terhadap keputusan pembelian. 

Penelitian ini memberikan kontribusi teoritis dalam pengembangan ilmu pemasaran 

digital serta rekomendasi praktis bagi pelaku bisnis kuliner untuk mengoptimalkan 

strategi konten viral dan ulasan daring guna meningkatkan daya saing usaha dan loyalitas 

konsumen. 
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ABSTRACT 

 

Oktavia, Churin. (2025). The Influence of Viral Marketing and Online Customer 

Review on Purchase Decision at Mie Gacoan Kediri 2 (A Study on IAIN Kediri 

Students of 2021–2024 Academic Year). Thesis. Department of Sharia Business 

Management, Faculty of Islamic Economics and Business, State Islamic Institute 

of Kediri. Advisor: (I) Nilna Fauza, M.HI. (II) Yopi Yudha Utama, S.E, M.S.A. 

 

Keywords: Viral Marketing, Online Customer Review, Purchase Decision, Regression 

Statistics, Mie Gacoan. 

 

The rapid development of digital technology has led to a significant shift in 

consumer behavior, especially among younger generations who are active social media 

users. In this digital context, viral marketing and online customer reviews have become 

key marketing strategies that influence purchasing decisions. This study aims to examine 

the influence of viral marketing and online customer reviews on the purchase decisions 

of IAIN Kediri students (class of 2021–2024) toward Mie Gacoan Kediri 2. 

This is a quantitative study with an associative approach using survey methods. The 

sample consisted of 335 respondents selected through purposive sampling. A Likert-scale 

questionnaire was used as the research instrument, and the data were analyzed using 

multiple linear regression with SPSS version 25. Validity and reliability tests showed that 

all items were valid (r > 0.30) and reliable (Cronbach’s Alpha > 0.80). The t-test results 

indicated that viral marketing had a significant effect on purchase decisions (t = 6.201; 

Sig. = 0.000 < 0.05), as did online customer reviews (t = 3.554; Sig. = 0.000 < 0.05). The 

F-test result (F = 87.434; Sig. = 0.000 < 0.05) confirmed that both variables 

simultaneously had a significant effect. The coefficient of determination (R²) was 0.348, 

meaning that 34.8% of the variance in purchase decisions was explained by viral 

marketing and online customer reviews. 

In conclusion, viral marketing and online customer reviews have a positive and significant 

influence on consumer purchase decisions. This study contributes theoretically to the 

understanding of digital marketing behavior and offers practical recommendations for 

culinary business actors to enhance competitiveness and customer loyalty through 

optimized viral content and online review strategies. 
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