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ABSTRAK 

 

ELOK MAZIYYAH ZULAICHO: 21205006, Dosen Pembimbing I: Dr. Addin 

Arsyadana, M.Pd.I. Dosen Pembimbing II: Puspoko Ponco Ratno, M.T. 

Manajemen Humas dalam Meningkatkan Brand Image Lembaga di SMP Al Huda 

Kota Kediri. Skripsi, Program Studi Manajemen Pendidikan Islam, Fakultas 

Tarbiyah, Institut Agama Islam Negeri (IAIN) Kediri, 2025. 

Kata Kunci: Manajemen, Humas, Brand Image. 

Humas berperan tidak hanya sebatas penyampaian informasi, tetapi juga mencakup 

pengelolaan acara, publikasi kegiatan sekolah. Berbagai strategi dilakukan salah satunya adalah 

komunikasi, seperti publikasi kegiatan sekolah, pencitraan positif melalui media sosial, serta 

pengelolaan hubungan baik dengan komunitas, telah mampu menempatkan sekolah ini sebagai 

pilihan utama bagi masyarakat. Fokus penelitian ini adalah 1) Bagaimana perencanaan 

manajemen humas dalam meningkatkan brand image lembaga di SMP Al Huda Kota Kediri, 

2) Bagaimana pengorganisasian manajemen humas dalam meningkatkan brand image lembaga 

di SMP Al Huda Kota Kediri, 3) Bagaimana implementasi program humas dalam meningkatkan 

brand image lembaga di SMP Al Huda Kota Kediri, 4) Bagaimana evaluasi program humas 

dalam meningkatkan brand image lembaga di SMP Al Huda Kota Kediri.  

Pendekatan yang digunakan dalam penelitian ini adalah pendekatan kualitatif dengan 

jenis penelitian deskriptif. Proses pengumpulan data ini menggunakan metode observasi, 

wawancara, serta dokumentasi. Adapun pengecekan keabsahan data menggunakan teknik 

triangulasi dan perpanjangan pengamatan. Selanjutnya, data yang telah didapatkan tersebut 

dianalisis serta diverifikasi kebenarannya dengan cara 1) Pengumpulan data, 2) Reduksi data, 

3) Penyajian data atau data display, 4) Penarikan kesimpulan.  

Hasil penelitian menunjukkan bahwa perencanaan manajemen humas di SMP Al Huda 

dimulai dengan analisis kebutuhan yang mencakup evaluasi kondisi internal dan eksternal 

sekolah. Penetapan tujuan dilakukan dengan menyesuaikan visi dan misi sekolah, sementara 

target sasaran ditentukan melalui strategi promosi yang terstruktur. Dalam aspek 

pengorganisasian, tim humas sekolah menjalankan tugas secara terstruktur dengan pembagian 

tanggung jawab yang jelas, termasuk pemanfaatan media sosial untuk meningkatkan visibilitas 

sekolah. Implementasi program humas meliputi pengembangan program unggulan, publikasi 

dan promosi, kerja sama dengan pihak eksternal, serta pelibatan wali murid dalam kegiatan 

sekolah. Evaluasi program dilakukan secara berkala untuk mengukur efektivitas strategi yang 

telah diterapkan, dengan indikator keberhasilan seperti peningkatan jumlah pendaftar, interaksi 

media sosial, serta kepuasan masyarakat terhadap layanan pendidikan di SMP Al Huda. Secara 

keseluruhan, penelitian ini menyimpulkan bahwa manajemen humas memiliki peran penting 

dalam membangun citra positif sekolah. Dengan strategi branding yang terencana, SMP Al 

Huda mampu meningkatkan daya saingnya di dunia pendidikan. 
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ABSTRACT 

 

Zulaicho, Elok Maziyyah. (2025).  Public Relations Management in Improving the 

Institution's Brand Image at Al Huda Middle School, Kediri City. Thesis. Islamic 

Education Management Study Program, Tarbiyah Faculty, State Islamic Institute 

(IAIN) of Kediri, Advisor: (I) Dr. Addin Arsyadana, M.Pd.I. (II) Puspoko Ponco 

Ratno, M.T. 

Keywords: Management, Public Relations, Brand Image. 

Public relations' role is not only limited to conveying information, but also 

includes event management and publication of school activities. Various strategies have 

been implemented, one of which is communication, such as publicizing school activities, 

positive imaging through social media, as well as managing good relations with the 

community, which has been able to place this school as the main choice for the 

community. The focus of this research is 1) How to plan public relations management in 

improving the institutional brand image at Al Huda Middle School, Kediri City, 2) How 

to organize public relations management to improve the institutional brand image at Al 

Huda Middle School, Kediri City, 3) How to implement the public relations program in 

improving the institutional brand image at Al Huda Middle School, Kediri City, 4) How 

to evaluate the public relations program in improving the institutional brand image at Al 

Huda Middle School, Kediri City.  

The approach used in this research is a qualitative approach with descriptive 

research type. This data collection process uses observation, interviews and 

documentation methods. Meanwhile, checking the validity of the data uses triangulation 

techniques and extended observations. Next, the data that has been obtained is analyzed 

and verified for its correctness by 1) data collection, 2) data reduction, 3) data presentation 

or data display, 4) drawing conclusions. 

The research results show that public relations management planning at Al Huda 

Middle School begins with a needs analysis which includes an evaluation of the school's 

internal and external conditions. Goal setting is done by adjusting the school's vision and 

mission, while targets are determined through a structured promotional strategy. In the 

organizational aspect, the school public relations team carries out tasks in a structured 

manner with a clear division of responsibilities, including the use of social media to 

increase the school's visibility. Implementation of the public relations program includes 

the development of superior programs, publications and promotions, collaboration with 

external parties, as well as the involvement of student parents in school activities. 

Program evaluations are carried out periodically to measure the effectiveness of the 

strategies that have been implemented, with indicators of success such as increasing the 

number of registrants, social media interactions, and community satisfaction with 

educational services at Al Huda Middle School. Overall, this research concludes that 

public relations management has an important role in building a positive image of 

schools. With a planned branding strategy, Al Huda Middle School is able to increase its 

competitiveness in the world of education. 
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