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https://lirboyo.net/pondok-pesantren-darussalam-ppds/ (diakses 22 September
2023)

https://www.topbrandaward.com/komparasi_brand/bandingkan?id_award=1
&id_kategori=7&Id_subkategori=212&brand1=Tahapan%20BCA&b
rand2=BritAma&brand3=Tabungan%20Mandiri&brand4=BN1%20T
aplus&brand5=Simpedes&tahun=2023 diakses tanggal 22 September
2023.
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