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ABSTRAK

Khafid Arzagin, 20205113, Strategi Marketing Mix Dalam Membangun
Citra Sekolah Di SD Islam Sabilil Huda. Dosen Pembimbing 1 Puspoko
Ponco, M. T Pembimbing Il Dr. Try Heni Aprilia, M.Pd. Fakultas Tarbiyah
Program Studi Manajemen Pendidikan Islam, Institut Agama Islam Negeri
(IAIN) Kediri, 2024.

Kata Kunci: Strategi Marketing Mix, Citra Sekolah

Penelitian ini berjudul Strategi Marketing Mix Dalam Membangun Citra
Sekolah Di SD Islam Sabilil Huda, penelitian ini bertujuan untuk 1) mengetahui
strategi pengembangan produk (product) pendidikan di SD Islam Sabilil Huda
dalam meningkatkan kepercayaan masyarakat 2) mengetahui strategi penetapan
harga (price) yang kompetitif di SD Islam Sabilil Huda dalam mempengaruhi
persepsi masyarakat 3) untuk mengetahui strategi optimalisasi lokasi (place)
sekolah dan fasilitas di SD Islam Sabilil Huda dalam membangun citra 4) untuk
mengetahui strategi promosi (promotion) di SD Islam Sabilil Huda dalam
memperluas jangkauan dan membangun citra.

Penelitian ini menggunakan jenis kualitatif dengan pendekatan deskriptif,
yaitu sumberdata yang diperoleh dari Kepala Sekolah, Waka Kurikulum, Waka
Sarana dan Prasarana, Waka Humas dan Wali Murid, kemudian dilanjutkan
pengumpulan data dengan menggunakan metode observasi, wawancara, dan
dokumentasi. Analisis data menggunakan reduksi data, penyajian data dan
penarikan kesimpulan, melakukan pengecekan keabsahan data dengan
perpanjangan pengamatan, meningkatkan ketekunan dan triangulasi.

Berdasarkan hasil dari penelitian yang dilakukan peneliti menunjukkan
bahwa, 1) strategi pengembangan produk (product) di SD Islam Sabilil Huda
dalam membangun kepercayaan masyarakat dengan memberikan berbagai
program unggulan seprti Tahlil setiap hari jum’at, Pembiasaan Sholat Dhuha dan
Dhuhur berjamaah, Amaliyah Ubudiyah, Pembelajaran Kitab Kuning, Hafalan
Hadist Doa dan Surat, Outdoor Learning, dan pembelajaran pesantren. Kegiatan
ekstrakulikuler seperti Club Olimpiade, Club Tari, Club PAI ASWAJA, Club
Inggris. SD Islam Sabilil Huda menyediakan kegiatan ekstrakulikuler
diantaranya, Baca Tulis Al Qur’an dan Pegon, Kaligrafi, Ishari, Rebana Habsyi,
Calistung, Kewirusahaan, Olahraga dan Silat Pagar Nusa. 2) strategi penetapan
harga (price) kompetitif di SD Islam Sabilil Huda menetapkan biaya pendidikan
sesuai dengan kualitas pelayanan yang diberikan kepada siswa, biaya pendaftaran
sebesar Rp.50.000,- biaya SPP sebesar Rp.120.000,- yang dibebankan kepada
wali murid. 3) strategi optimalisasi lokasi (place) sekolah dan fasilitas di SD Islam
Sabilil Huda, lokasi SD Islam Sabilil Huda sudah strategis yang berada ditengah
perkampungan dan dilingkungan pesantren membuat nyaman dan aman bagi
siswa didiknya. Untuk akses mudah dijangkau karena sudah ada petunjuk arah
dipinggir jalan raya, serta fasilitas yang memadai untuk menunjang kegiatan
belajar mengajar. 4) strategi promosi (promotion) di SD Islam Sabilil Huda
menggunakan media cetak berupa brosur dan spanduk, media sosial berupa
Facebook, Instagram, WhatsApp, dan YouTube.



ABSTRACT

Khafid Arzaqgin, 20205113, Marketing Mix Strategy in Building School
Image at Sabilil Huda Islamic Elementary School. Supervisor 1 Puspoko
Ponco, M.T Supervisor Il Dr. Try Heni Aprilia, M.Pd. Tarbiyah Faculty
Islamic Education Management Study Program, State Islamic Institute
Kediri, 2024.

Keywords: Marketing Mix Strategy, School Image

This research is entitled Marketing Mix Strategy in Building a School Image
at Sabilil Huda Islamic Elementary School. This research aims to 1) find out the
educational product development strategy at Sabilil Huda Islamic Elementary
School in increasing public trust 2) find out competitive pricing strategies. at
Sabilil Huda Islamic Elementary School in influencing public perception 3) to
find out strategies for optimizing school location (place) and facilities at Sabilil
Huda Islamic Elementary School in building an image 4) to find out promotion
strategies at Sabilil Huda Islamic Elementary School in expanding reach and
building image.

This research uses a qualitative type with a descriptive approach, namely
data sources obtained from the Principal, Deputy Head of Curriculum, Deputy
Head of Facilities and Infrastructure, Deputy Head of Public Relations and
Teachers, then continued with data collection using observation, interviews and
documentation methods. Data analysis uses data reduction, data presentation and
drawing conclusions, checking data validity by extending observations, increasing
persistence and triangulation.

Based on the results of research conducted by researchers, it shows that, 1)
the product development strategy at Sabilil Huda Islamic Elementary School is to
build public trust by providing various superior programs such as Tahlil every
Friday, the practice of Dhuha and Dhuhur prayers in congregation, Amaliyah
Ubudiyah, Learning the Yellow Book, memorizing Hadith Prayers and Letters,
Outdoor Learning, and Islamic boarding school learning. Extracurricular activities
such as Olympic Club, Dance Club, PAI ASWAJA Club, English Club. Sabilil
Huda Islamic Elementary School provides extracurricular activities including,
Reading and Writing the Qur'an and Pegon, Calligraphy, Ishari, Rebana Habsyi,
Calistung, Entrepreneurship, Sports and Silat Pagar Nusa. 2) the competitive
pricing strategy at Sabilil Huda Islamic Elementary School determines education
fees according to the quality of service provided to students, registration fees of
IDR 50,000,- tuition fees of IDR 120,000,- which are charged to the student's
parents. 3) strategy for optimizing the location (place) of the school and facilities
at the Sabilil Huda Islamic Elementary School, the location of the Sabilil Huda
Islamic Elementary School is strategic, being in the middle of the village and in
the Islamic boarding school environment, making it comfortable and safe for the
students. Access is easy to reach because there are directions on the side of the
main road, as well as adequate facilities to support teaching and learning activities.
4) promotional strategies at Sabilil Huda Islamic Elementary School using print
media in the form of brochures and banners, social media in the form of Facebook,
Instagram, WhatsApp and YouTube.
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