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PETUNJUK PENGISIAN

Setiap pertanyaan akan terdapat lima (5) pilihan jawaban, yakni :

NO KETERANGAN POIN
1. SS Sangat Setuju 5
2. S Setuju 4
3. KS Kurang Setuju 3
4, TS Tidak Setuju 2
5. STS Sangat Tidak Setuju 1

Pilihlah setiap jawaban yang menurut anda sesuai dengan yang anda alami

sebagai pengguna shopee, sebagaimana pertanyaan dibawabh ini :

Variabel Kualitas Produk (X1)

NO | Kualitas Produk

SS

KS

TS |STS

keinginan konsumen

marketplace  shopee

1. |Bentuk barang vyang dijual dalam

sesuai  dengan




Penawaran produk dalam deskripsi dengan
yang dikirim sesuai dengan keinginan

konsumen

Kualitas yang ditawarkan oleh marketplace
shopee  mampu  bersaing  dengan

marketplace lainnya

Kualitas produk pada setiap toko dalam
marketplace shopee selalu sama

Setiap toko yang ada mampu konsisten

dalam menyediakan kualitas terbaik

Marketplace shopee mampu memberikan
fitur return yang sesuai jika kualitas produk
tidak sesuai dengan yang diinginkan
konsumen sebagaimana apabila barang
yang sampai kepada konsumen mengalami
kecacatan. Untuk menghindari adanya hal
tersebut shopee telah menyediakan custom

kemasan.

Kualitas produk yang diberikan dapat
meningkatkan keinginan konsumen untuk
melaukan  pembelian ulang hal ini
didasarkan pengediaan barang pengganti
atau barang perbaikan untuk memudahkan

konsumen melakukan perbaikan barang.

Kualitas produk dalam setiap toko yang ada
dalam marketplace shopee meningkatkan
tingkat kepuasan konsumen melalui gaya

dari luar produk.

Konsumen selalu  mempertimbangkan
kualitas produk atas pembelian pada

marketplace shopee dengan




mempertimbangkan desain dari produk

tersebut.

10. | Banyak toko yang mampu menjamin
kualitas produk yang diberikan.

Variabel Harga (X2)
NO | Harga SS KS | TS |STS

1. | Harga yang ditawarkan pada setiap toko
dapat dijangkau konsumen

2. | Pada marketplace shopee harga yang
diberikan pada setiap toko dapat dijangkau
konsumen

3. | Harga yang diberikan pada masing - masing
dapat bersaing dengan toko yang lainnya

4. | Harga yang diberikan sesuai dengan
penjabaran deskripsi yang tertera

5. | Harga dapat beruubah setiap ada flash sale

6. | Penentuan harga pada produk sejenis dalam
setiap toko sama

7. | Harga yang ditawarkan pada setiap produk
sesuai dengan kemampuan konsumen

8. | Harga yang ditawarkan sesuai dengan mutu
dan kualitas produk

9. | Harga tinggi yang diberikan mempengaruhi
perubahan harga pada produk sejenis dalam
toko lainnya

10. | Produk dengan kualitas tidak sesuai akan

mendapatkan pengembalian biaya

pembelian




Variabel Promosi (X3)

NO | Promosi SS KS | TS | STS
1. | Promosi yang berikan sesuai dengan target
pasar
2. | Event promo yang diberikan sesuai dengan
kebutuhan konsumen
3. | Promo pada setiap bulan memberikan
dampak baik bagi konsumen
4. | Banyak konsumen yang termakan iklan
promosi
5. | Promo yang diberikan sesuai dengan harga
dan kualitas produk
6. | Gambaran barang yang dipromosikan
dijelaskan secara rinci
7. | Banyak konsumen yang akan melakukan
pemberlian saat adanya event promo
8. | Promosi  meningkatkan  minat  beli
konsumen
9. | Adanya promosi membuat setiap produk
dapat diketahui lebih jelas
10. | Promosi yang dilakukan pada marketplace
shopee beragam dan menarik
Variabel Kepuasan Konsumen ()

NO | Kepuasan Konsumen SS KS | TS | STS
1. | Saya puas atas setiap barang yang saya beli
2. | Saya puas dengan harga yang ditawarkan
3. | Saya puas dengan kualitas yang diberikan

melalui promosi yang ada
4. | Saya puas dengan adanya promosi

membantu saya dalam memilih barang yang

sesuai keinginan




Saya puas dengan adanya marketplace
shopee dapat menyediakan barang yang

saya butuhkan

Saya senang dan puas dapat menggunakan
marketplace shopee

Saya bersedia merekomendasikan
marketplace shopee kepada orang lain agar

menggunakannya

Saya akan  menggunakan  kembali
marketplace shopee untuk pembelian

selanjutnya

Saya puas dan senang atas barang yang

diperjual belikan

10.

Saya puas dengan penggunaan marketplace
shopee untuk kegiatan jual beli




DATA HASIL KUISIONER

NAMA KUALITAS PRODUK
NO TOTAL
1 Fitri Nur Aisyah 5| 4| 4| 5| 4| 4| 4| 4| 3| 4| 4
2 Francisca Valentiana 4 4 4 4 4 4 4 4 3 4 39
3 Fransiska Novia Larasati 5 5 5 5 5 5 5 5 3 4 47
4 Frensiska Delatalia 4 4 5 4 3 5 5 5 5 4 44
5 Garneta Maulia Afitza 5 4 4 4 3 4 3 4 4 3 38
6 Gufron As'adi 5| 4| 5| 4| 3| 4| 5| 4| 4| 4 42
7 Hana Alisa 5| 4| 5| 5| 5| 5| 5| 5| 5| 5| 49
8 Helmalia Herni Putri Aryuni 5 5 5 5 5 5 5 5 5 5 50
9 Helmalia Oktaviana 3 4 4 4 3 5 5 5 5 5 43
10 Hanita Seva Bedyawan 4 4 5 4 4 5 5 5 5 4 45
11 | Hepi Dwi Lestari 5| 5| 5| 4/, 5| 5| 5| 5| 5| 4| 48
12 | Ifta Wahdina 5| 4| 4| 4| 5| 4| 4| 4| 3| 5 42
13 ItTham Trisna Mahardika 5 4 3 4 5 5 5 5 3 5 44
14 Imro‘atul Fadhillah 5 5 4 4 5 5 4 5 3 4 44
15 Imro'atus Solekhah 4 4 4 4 4 5 4 5 3 4 41
16 | Indah Rinawati 5| 4| 4| 5| 4| 5| 4| 5| 5| 4 45
17 | Inggit Eka Madalena 4| 5| 4| 4| 3| 4| 5| 4| 4] 4| M4
18 | Kenia Zulgi 5| 4| 5| 5| 5| 4| 5| 4| 4| 4| 45
19 Lailatul Amelia Nurma Dewi 5 4 5 5 5 5 5 5 5 4 48
20 Lailatul Nur Kholifah 3 4 4 4 4 5 4 5 5 4 42
21 | Lailatur Rohmah 5| 5| 5/ 5/ 5| 5| 5| 5| 5| 5 50
22 Larasatti Zahrona 3 5 4 4 4 4 4 4 4 4 40




23 | M. Risanu Akbar 5| 4| 4| 4| 3| 5| 4| 5| 5| 4 43
24 | Maria Ulfa 4/ 5| 5| 4| 5| 5| 5| 5| 5| 5| 48
o5 Sharla Martiza Fitri 5 4 4 4 5 4 4 4 4 5 43
26 | Moh. Halim 4| 4| 5| 5| 5| 5| 5| 5| 5| 4| 47
27 Moh. Muria Nuh Kori Musyafa 5 5 4 5 4 4 5 4 4 4 44
28 Mohammad Alfian Mubaroq 5 5 5 5 4 4 5 4 4 4 45
29 Mohammad Khozainul Ulya 5 4 4 4 4 5 5 5 5 4 45
30 Mohammad Muhyidin 5 5 4 5 5 5 5 5 5 4 48
31 Muhamad Syamsul Huda 4 3 5 4 4 5 4 5 5 4 43
32 Muhammad 'Ainun Na'im 3 3 5 3 5 5 5 4 5 3 41
33 Muhammad Iftahun Nashihin 4 4 4 4 5 4 4 4 4 4 41
34 Nabella Viodora Wiyudha Putri 4 4 4 4 4 4 5 4 4 4 41
35 Nadya Putri Yanuar 4 3 4 4 3 5 4 4 5 4 40
36 | Naila Qotrunnada 5| 5| 5| 5| 5| 5| 5| 5| 5| 5| 50
37 Nana Sofiana Rahmadani 4 4 5 5 4 4 4 4 4 4 42
38 Naula Adellia Fransisca Fitri Aldita 4 4 4 5 4 4 4 4 4 4 41
39 Nexsa Kirara Jeaqulien 5 4 3 5 4 4 4 4 3 4 40
40 Ni'matul Munawwarah 3 4 4 5 4 4 4 4 4 4 40
41 Muhammad Rizal Abdul Aziz 4 4 4 5 4 4 4 4 4 4 41
42 Nihayatul Munfadhilah 4 4 4 5 4 4 4 4 4 4 41
43 | Niken Ayu Larasati 5| 5| 5/ 5/ 5/ 5| 5| 5| 5| 5 50
44 Niken Puspaningrum 5! 5/ 5/ 5| 5| 4! 5| 5| 5| 5 49
45 Nina Vidiana Lestari 4 4 4 4 5 4 4 4 3 4 40
46 | Novi Sulistiana 3| 5| 5| 4| 5| 3| 4| 4| 3] 5/ 4
47 | Novita Ardiani 4| 4| 4| 5| 5| 4| 4| 5| 4| 5 44




48 | Nur Laili 5| 5| 5| 5| 5| 4| 4| 4| 4| 4 45
49 Nur Shinta Adzimal Muna 4 4 4 5 5 4 4 4 4 3 41
50 Mohamad Zainal llmi 5 5 5 3 4 4 4 4 4 4 42
51 Nuril Fadilatul Chabibah 4 4 4 4 4 5 5 3 3 4 40
52 Nurita Lailiyasari 3 4 4 4 5 4 5 5 4 5 43
53 Nuvia Firqon Zuhida 4 4 4 4 4 4 4 4 4 4 40
54 Este Fania 4 5 4 4 4 5 4 5 4 5 44
55 Oktika Qur’rata’ A’yun 2 3 4 5 5 4 3 4 3 5 38
56 | Putri Nur Azizah 5| 5| 4| 4| 5| 5| 5| 5| 5| 5 48
57 | Rahayu Puji A 3| 4| 5| 5| 4| 4| 4| 4| 4] 4| M
58 | Rian Wahyu Saputra 4| 4| 4| 4| 4| 5| 5| 4| 4| 4| 42
59 | Layly Nur Rita Sari 4| 4| 4| 5| 5| 5| 4| 4| 5| 5| 45
60 Rika Alful Mabruka 3 4 4 3 5 4 4 4 4 4 39
61 Riska Amanatul Hikmah 4 4 4 5 5 5 5 5 5 5 47
62 | Rizkika Rifaza 3| 5| 4| 4| 5| 5| 5| 5| 3| 4 43
63 Rizki Rahmandari 4 4 4 4 4 4 4 4 4 4 40
64 | Rizqy Dwi Ardlia Laily 4| 4| 4| 5| 5| 5| 5| 4| 4| 4| 44
65 Robi'atul Mahmudah 4 4 4 4 4 4 5 4 4 4 41
66 Rofiatul Isthofiyah 4 4 4 4 4 5 5 5 4 4 43
67 | Sendy Selvya 5| 5| 5| 5| 5| 4| 5| 4| 5| 4| 47
68 Sherina Nurhidayah 3 4 4 4 4 4 4 4 4 4 39
69 | Shinta Nuria P.M 4| 4| 5| 5| 5| 4| 4| 4| 4| 4| 43
70 | Shofia Nur Laili 4| 4| 4| 4| 4| 4| 5| 5| 5| 4| 43
71 | Sifana Putri Ayudya 5| 4| 4| 4| 4| 4| 4] 4| 4] 4| 4
72 Sindey Silviana Dewi 5 4 4 4 4 4 4 4 4 4 41
73 Siti Mutiatul Cholisoh 5 5 5 5 5 4 4 4 4 3 44




74 Siyammatus Safitri 5 5 5 5 5 5 5 5 5 5 50
75 Sugerti Wara Falensa 5 5 5 5 5 5 5 5 5 5 50
76 Sulis Setianingsih 5 5 5 5 5 5 4 4 4 4 46
77 | Urfatun Nuriyana 5| 5| 5| 5| 5| 4| 4| 4| 4| 4| 45
78 Vania Rachmawati 5 4 4 4 4 4 5 5 4 4 43
79 Vio Linda Fatmasari 5 5 5 5 5 5 5 5 5 5 50
80 Waulan Nurul Khasanah 5 4 4 4 4 4 4 4 4 4 41
81 | Yahya Azmiuddin 5| 4| 3| 3| 4| 3| 3| 3| 3| 3 34
82 | Yuni Eka Pratiwi 4| 4| 4| 4| 4| 4| 4| 4| 4| 4 40
83 | Zahrotun Nafi'ah 4| 5| 4| 4| 4] 4| 4] 4| 4] 4| 4
84 | Yunus Bachtiar 5| 5| 5| 5| 5| 5| 5| 5| 5| 5| 50
85 | Zulfa Nafisa 5| 5| 4| 4| 4| 4| 4| 4| 4| 4| 42
86 Zulfania Vara Sagita 4 5 3 4 4 4 4 4 4 4 40
87 Afifah Dzakiyatur Rosyidah 4 5 4 4 5 5 5 4 4 4 44
88 Alfian Adi Putra Anggriawan 4 5 4 4 4 4 4 4 4 4 41
89 Ali Akbar 4 5 5 5 5 4 5 5 5 5 48
90 Alieva Maria Qibtiah 3 4 5 5 5 5 5 5 4 5 46
91 Andik Nur Rokhim 4 4 4 5 4 4 4 4 4 4 41
92 Buya Aulya Asyafi’l 4 5 4 4 4 5 4 5 4 5 44
93 Dzikri Dzahab Diniyah 5 3 4 5 5 4 3 4 3 5 41
94 Egidia Dhea Denina 4 4 4 4 5 5 5 5 5 5 46
95 Eva Nur Hidayah 3 4 4 4 5 5 4 4 4 5 42
96 Farikh Mufida 4 4 4 4 4 4 4 4 4 4 40
97 Graciela Lorenza 4 4 3 4 4 4 5 4 4 5 41
98 Indi Ayu Pipitalia 5 5 5 5 5 5 5 5 4 4 48




99 Isma Hana Vintika 4 4 4 5 5 5 5 5 4 4 45
100 Khamdan Nabhani Nasrulillah 5 4 4 4 4 4 4 4 4 5 42
101 Khanana Imroatul Fadhila 5 5 5 5 5 5 5 5 4 4 48
102 Laela Nurul Aini Putri 4 4 4 4 4 4 4 4 4 5 41
103 Liandano Gandapuspo Weliantino 4 4 3 4 4 4 4 4 4 4 39
104 | Lira Gagitya 4| 4| 4| 4| 5| 5| 4| 4| 4| 4| 4
105 | Lux Luim Maknun 5/ 5| 5| 5| 5| 4| 4| 4| 4| 4 45
106 | Maulana Yari Dwi Prajin 5 5 5 5 5 5 5 5 5 5 50
107 | Mazidatul Rohmah 4 4 3 4 4 5 4 4 5 4 41
108 Moch. Restu Octav Ari Akbar 5 5 5 5 4 5 5 5 5 5 49
109 Mochamad Yusuf 5 5 5 5 5 5 5 5 5 4 49
110 | Rizqgi Naila Adibah 5 5 5 5 5 5 4 5 5 5 49
111 Rohmatus Zakkiyah Khuril Ain 4 4 5 5 5 4 4 4 4 4 43
112 Rosyidah Lestari Anugerah 4 4 4 4 4 4 4 5 4 4 41
113 Sabilla Salma Annida Putri Rahayu 3 3 3 4 5 5 5 5 4 3 40
114 | Salma Diah Ayu Hamidah 3 4 3 4 4 4 4 4 3 4 37
115 Syahda Luthfi Rahma Fauziah 5 5 5 5 5 5 5 5 5 5 50
TOTAL 494 | 497 | 494 | 508 | 511 | 512 | 509 | 508 | 482 | 490 | 5005
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TABEL T

Titik Persentase Distribusi t (df =81 -120)

Pr .28 .10 Q.08 ki s il 0.00& .01
ol Q.60 0.20 .10 Q080 02 Q.00 . O
81 CLETT 8 1289205 165308 1. 90965 2araaT 253750 R
g OLEFT4Y 122108 1. GEME 198882 el e 2512 g2
] OLETFaG 122188 1662 1. 90054 2ATHE 2BIEAT 119135
a4 OLEFFLS 12381 1 AEA 198881 2AT186 pll L7 A 1801
A OLEFT Y 151858 1 GHHE 1.9B0FF 25T Pl kL R ]
1] OLEFFAE 129147 1.8E2TT 1968780 ol ] 2EMA R )
ay CLEFFad 129138 1. GEIEE 198781 255590 Pl k] 318887
ap CLETT2Y 12128 1. EEIAE 19072 255847 2ELIE as44
g CLET T3 128114 1EEME 1. 90650 255096 R ) iB434
G OLEFFES 125108 1.6 198 1.SBGET 2 SEAR0 2EIAT A 1BAFT
1 OLEFF 3 1504 1LEE1TY 1_SB64 255808 pll i i R o)
2 GLEFFIF 1.:=800k 166185 1 SBG0% 2HTRY pll ] A18119
a3 CLETFT 14 128072 165140 1. 90800 2512 2B 31809
84 CLEFT 11 129042 165123 190882 255667 2E298 R
5 LT 1223088 1.6 108 19085 255634 Pl )] AATEES
1L OLETFHOE 1225043 1. GE08E 190450 255802 2E2R0 1ATTE
a7 BLEFROA 125044 166071 198472 255841 2HEAT4T A1TEE
1] ST RN 15028 166088 198447 2 55500 pll ¥ -] R
44 L ERESH 129018 1. 85035 19084 23461 2 EMA AUT4ED
100 LSS 12300 165023 198357 2554232 Pl ) 1ATAT4
101 LSS 128595 1. G5008 198373 255304 Pl ) R )
102 . B ) 12585841 1. ES99% 1. 90380 2535 Pl el AT
103 OLERE LY 15804k 1.ES9TE 190308 2330 252441 R e
104 il 128574 1S5 1Sl e iR pll el A1T0dS
1086 LSRG 1 2804F 1. GS980 1 S bl il 2HE2A4T R R
106 LB PE 128555 165908 1. 90280 255204 2E230 R )
107 L& ME Y 1285851 165922 1. 9030 235170 Pl S 16815
108 OLERETT 1280404 165505 1.90831F 255147 2EXE ERETES
108 OLERE T 1.2884F 1. ESA0E 198187 255108 2EMES R
11 OLERE T 138840 1. ASAE 1.981FF 255078 pll e ] R
111 OLERE T 1Aa0E 1. ASATH 198187 2. 55041 pll ¥ ] ] R
112 il 1. 28816 1. 65857 198187 e i lv] pll LT i)
113 OLEPEET 128505 1.E5045 198118 235540 2E2004 R
114 LS PEGS 128802 1. G583 1. 9005 255980 2E1984 R
116 OLEREES 128006 1. ESE21 1. 98061 255831 2E1958 R
116 . SR 1280805 1.ESE10 1. 9006 2550483 21088 RG]
17 05 B4 128000 1. ASTal 198048 255064 2 H1860 A 6135
118 OLEREET 1280 F 1.ESTAY 198037 pale 3.k 2H1814 316074
118 . 50 12881 1LESTTE 196010 235805 2E1TTE R R]
120 5 -1 LESPEE 1.k LA5THE L1742 315064




TABEL F

Titik Persentase Distribusi F uniuk Probabilita = 0,05

df weiuk pembdlang [W1)

o wirmiuk
pasiyabut
[M 2} 1 2 3 4 5 [} T g 9 1% 11 1z 13 14 15
81 | 205 | 290 | 270 | 247 | 230 | 230 | 291 | 208 | 15 | 104 | 100 | 185 | 1.8 | 180 | 1.7E
92 | 204 | 340 | 270 | 247 | 230 | 220 | 291 | 208 | 49 | 104 | 0EE | 188 | 183 | 180 | 178
83 | 304 | 300 | 270 | 247 | 230 |23 | 291 | 208 | 158 | 1093 | 1.8 | 185 | 183 | 180 | 178
94 | 204 | 30T | 270 | 247 | 230 | 230 | 291 | 208 | 18 | 103 | 1.8 | 185 | 1.8 | 180 | 177
85 | 304 | 300 | 270 | 247 | 234 | 220 | 241 | 204 | 18E | 183 | 168 | 185 | 1B | 180 | 177
96 | 304 | 200 | 270 | 247 | 230 | 219 | 291 | 208 | 18E | 103 | 1.8 | 185 | 18T | 18D | 0.7
87 | 304 | 309 | 270 | 247 | 230 | 210 | 290 | 208 | 158 | 103 | 1.8 | 185 | 187 | 180 | 077
9B | 304 | 300 | 270 | 246 | 230 | 219 | 290 | 208 | 1% | 103 | 1.2 | 185 | 182 | 1.7 | .77
88 | 304 | 309 | 270 | 246 | 231 | 210 | 290 | 200 | 158 | 103 | 1858 | 185 | 1.8 | 1.7 | .77
00 | 204 | 309 | 270 | 246 | 231 | 219 | 290 | 203 | 197 | 082 | 1.8 | 185 | 1.8 | 1.0@ | 177
i1 | 204 | 309 | 260 | 246 | 230 | 219 | 290 | 203 | 197 | 0.8E | 182 | 185 | 182 | .08 | 177
iz | 303 | 309 | 260 | 246 | 230 | 219 | 2190 | 203 | 1857 | 182 | 182 | 185 | 1.82 | .08 | 1.77
03 | 303 | 308 | 260 | 248 | 230 | 299 | 290 | 208 | 457 | 162 | 183 | 185 |18 |17 | 176
d | 393 | 308 | 260 | 246 | 230 | 219 |2190 | 208 | 197 | 162 | 188 | 165 |18z |17 | 176
05 | 293 | 308 | 260 | 246 | 230 | 219 | 2190 | 203 | 197 | 182 | 182 | 1.8 | 181 | 1.7 | 1T
106 | 393 | 208 | 260 | 246 | 230 | 240 | 210 | 208 | 157 | 462 | 168 | 164 | 489 | 079 | 1.7
07 | 2093 | 308 | 260 | 246 | 230 | 218 | 290 | 203 | 197 | 182 | 1.8 | .84 | 187 | 179 | 1.7
0E | 393 | 308 | 260 | 246 | 230 |2198 | 210 | 208 | 197 | 162 | 188 | 184 | 187 | 178 | 176
05 | 203 | 308 | 260 | 245 | 230 | 218 | 200 | 202 | 157 | 182 | 1.8 | 184 | 187 | 1.7 | 1.7
40 | 3093 | 308 | 260 | 245 | 230 | 298 | 200 | 202 | 457 | 162 | 182 | 184 | 181 | 178 | 176
i1 | 2093 | 308 | 260 | 245 | 230 | 218 | 200 | 202 | 197 | 182 | 1.8 | 1.84 | 187 | 1.7 | 1.7
12 | 303 | 308 | 260 | 245 | 230 | 218 |200 |20Q | 196 | 10F | 188 | 184 | 181 | 178 | 1.76
4% | 203 | 308 | 268 | 245 |2I0 | 218 | 200 | 200 | 189S | 182 | 187 | 184 | 187 | 178 | 1.7
id | 302 | 308 | 268 | 245 | 230 | 298 | 200 | 202 | 195 | 189 | 187 | 184 | 181 | 178 | 175
45 | 202 | 308 | 268 | 245 | 2I0 | 218 | 200 | 202 | 18s | 189 | 1687 | 184 | 187 | 1.7 | 1.7
16 | 302 | 307 | 268 | 245 | 229 | 218 | 200 | 202 |19 | 191 | 187 | 184 | 181 | 178 | 1.75
iiF | 202 | 307 | 268 | 245 | 2I0 | 218 | 200 | 202 | 189S | 189 | 1687 | 184 | 180 | 1.7 | 1.7
46 | 2892 | 307 | 268 | 245 | 229 | 218 | 200 | 202 | 189S | 199 | 187 | 184 | 180 | 1.8 | 1.7
45 | 3202 | 307 | 268 | 245 | 2I0 | 218 | 200 | 202 | 18s | 189 | 1.657 | 182 | 180 | 178 | 1.7
120 | 202 | 307 | 268 | 245 | 220 |28 | 200 | 200 | 99 | 909 | 987 | 183 | 980 | 478 | 075
21 | 302 | 307 | 268 | 245 | 230 | 297 | 200 | 202 | 198 | 189 | 1687 | 183 | 180 | 177 | 175
22 | 292 | 307 | 268 | 245 | 229 | 217 | 200 | 202 | 189S | 199 | 187 | 182 | 180 | 077 | 1.7
125 | 302 | 307 | 268 | 245 | 220 | 247 | 208 | 204 | 19& | 184 | 087 | 183 | 480 | 477 | 1.75
124 | 202 | 307 | 268 | 244 | 229 | 297 | 208 | 200 | 189S | 199 | 187 | 182 | 180 | 077 | 1.7
25 | 302 | 307 | 268 | 244 | 239 | 297 |208 | 204 | 19s | 189 | 187 | 183 | 180 | 177 | 175
26 | 202 | 307 | 268 | 244 | 2I0 | 297 |208 | 204 | 185 | 1899 | 187 | .82 | 1.80 | 077 | 1.7
27 | 302 | 307 | 268 | 244 | 230 | 297 |208 | 204 | 195 | 189 | 185 | 183 | 1.8 | 477 | 175
2B | 202 | 307 | 268 | 244 | 229 | 297 |208 | 2040 | 185 | 199 | 1.8 | 182 | 1.80 | 077 | 1.7
128 | 201 | 307 | 267 | 244 | 228 | 217 | 208 | 200 | 195 | 100 | 185 | 183 | 1.80 | .77 | 1.74
30 | 304 | 307 | 267 | 244 | 228 | 217 | 208 | 204 | 185 | 100 | .88 | 183 | 1.80 | .77 | 1.74
31 | 304 | 307 | 267 | 244 | 228 | 297 |208 | 204 | 155 | 100 | 188 | 183 | 180 | .77 | 1.74
32 | 304 | 306 | 267 | 244 | 238 | 217 |208 | 204 | 195 | 100 | 188 | 183 | 178 | .77 | 1.74
133 | 201 | 306 | 267 | 244 | 228 | 217 | 208 | 200 | 195 | 100 | 188 | 182 | 179 | .77 | 1.74
134 | 304 | 206 | 267 | 244 | 228 | 247 | 208 | 200 | 185 | 100 | 465 | 183 | 4.7 | 477 | 0.74
135 | 201 | 306 | 267 | 244 | 228 | 217 | 208 | 200 | 195 | 000 | 188 | 182 | 179 | .77 | 1.74




Correlations

KP1 KP2 KP3 KP4 KP5 KP6 KP7 KP8 KP9 KP10 X1 KPTOTAL
KP1 Pearson Correlation 1 .305 .046 .552" .263 -.091 .065 .072 -.212 184 426"
Sig. (2-tailed) .075 .795 .001 127 .605 .713 .682 .220 .289 .011
N 35 35 35 35 35 35 35 35 35 35 35
KP2 Pearson Correlation .305 1 .071 416" .248 -.103 .302 .140 -.155 .252 457"
Sig. (2-tailed) .075 .685 .013 .150 .555 .078 423 373 145 .006
N 35 35 35 35 35 35 35 35 35 35 35
KP3 Pearson Correlation .046 .071 1 .261 .232 .239 ATT 212 441 -.041 .553"
Sig. (2-tailed) 795 .685 .130 .180 167 .004 222 .008 .813 .001
N 35 35 35 35 35 35 35 35 35 35 35
KP4 Pearson Correlation .552" 416" .261 1 .297 .010 .270 .190 .038 .229 .607"
Sig. (2-tailed) .001 .013 .130 .083 .956 116 275 .829 .187 .000
N 35 35 35 35 35 35 35 35 35 35 35
KP5 Pearson Correlation .263 .248 .232 .297 1 .180 .261 .215 -.087 .327 576"
Sig. (2-tailed) 127 .150 .180 .083 .300 .130 .216 .621 .055 .000
N 35 35 35 35 35 35 35 35 35 35 35
KP6 Pearson Correlation -.091 -.103 .239 .010 .180 1 .261 .888" .534" 143 543"
Sig. (2-tailed) .605 .555 .167 .956 .300 129 .000 .001 411 .001
N 35 35 35 35 35 35 35 35 35 35 35
KP7 Pearson Correlation .065 .302 ATTT .270 .261 .261 1 .270 312 .264 .639™
Sig. (2-tailed) 713 .078 .004 116 .130 129 117 .068 125 .000
N 35 35 35 35 35 35 35 35 35 35 35
KP8 Pearson Correlation .072 .140 212 .190 .215 .888" .270 1 421" .293 .655"
Sig. (2-tailed) .682 423 .222 275 .216 .000 117 .012 .087 .000
N 35 35 35 35 35 35 35 35 35 35 35
KP9 Pearson Correlation -.212 -.155 4417 .038 -.087 .534" 312 4217 1 .008 439"
Sig. (2-tailed) .220 .373 .008 .829 .621 .001 .068 .012 .963 .008
N 35 35 35 35 35 35 35 35 35 35 35
KP10 Pearson Correlation .184 .252 -.041 .229 .327 .143 .264 .293 .008 1 475"
Sig. (2-tailed) .289 .145 .813 .187 .055 411 125 .087 .963 .004
N 35 35 35 35 35 35 35 35 35 35 35
X1 KPTOTAL Pearson Correlation 426" 457" .553" 607" 576" 543" .639" .655™ 439" 475" 1
Sig. (2-tailed) .011 .006 .001 .000 .000 .001 .000 .000 .008 .004
N 35 35 35 35 35 35 35 35 35 35 35

**_Correlation is significant at the 0.01 level (2-tailed).

*, Correlation is significant at the 0.05 level (2-tailed).




Correlations

H1l H2 H3 H4 H5 H6 H7 H8 H9 H10 X2 HTOTAL
H1 Pearson Correlation 1 570" .360" .272 .086 .042 -.011 .049 .458" .047 514"
Sig. (2-tailed) .000 .034 114 .625 811 .948 .781 .006 .788 .002
N 35 35 35 35 35 35 35 35 35 35 35
H2 Pearson Correlation 570" 1 487" .266 .385" -.035 -.013 .245 .350" .163 .600™
Sig. (2-tailed) .000 .003 122 .023 .842 .942 .156 .040 .350 .000
N 35 35 35 35 35 35 35 35 35 35 35
H3 Pearson Correlation .360" 487" 1 444 231 -.137 -.082 .044 .180 -.226 .356"
Sig. (2-tailed) .034 .003 .007 .183 433 .639 .804 .302 .192 .036
N 35 35 35 35 35 35 35 35 35 35 35
H4 Pearson Correlation 272 .266 444" 1 351" 341" 234 137 319 .037 .609™
Sig. (2-tailed) 114 122 .007 .039 .045 177 434 .062 .834 .000
N 35 35 35 35 35 35 35 35 35 35 35
H5 Pearson Correlation .086 .385" 231 .351" 1 424 .254 .284 .328 -.042 .568"™
Sig. (2-tailed) .625 .023 .183 .039 .011 141 .098 .054 .809 .000
N 35 35 35 35 35 35 35 35 35 35 35
H6 Pearson Correlation .042 -.035 -.137 341" 424" 1 .559" 319 .103 -.014 491"
Sig. (2-tailed) 811 .842 433 .045 .011 .000 .062 .556 .936 .003
N 35 35 35 35 35 35 35 35 35 35 35
H7 Pearson Correlation -.011 -.013 -.082 .234 .254 .559" 1 483" .249 -.078 479"
Sig. (2-tailed) .948 .942 .639 77 141 .000 .003 .149 .658 .004
N 35 35 35 35 35 35 35 35 35 35 35
H8 Pearson Correlation .049 .245 .044 137 .284 319 483" 1 541" .330 .651"
Sig. (2-tailed) 781 .156 .804 434 .098 .062 .003 .001 .053 .000
N 35 35 35 35 35 35 35 35 35 35 35
H9 Pearson Correlation 458" .350" .180 319 .328 .103 .249 541" 1 .365 733"
Sig. (2-tailed) .006 .040 .302 .062 .054 .556 .149 .001 .031 .000
N 35 35 35 35 35 35 35 35 35 35 35
H10 Pearson Correlation .047 .163 -.226 .037 -.042 -.014 -.078 .330 .365" 1 .386"
Sig. (2-tailed) .788 .350 192 .834 .809 .936 .658 .053 .031 .022
N 35 35 35 35 35 35 35 35 35 35 35
X2_HTOTAL Pearson Correlation 514" .600" .356" .609” .568" 491" A79™ .651" 733" .386" 1
Sig. (2-tailed) .002 .000 .036 .000 .000 .003 .004 .000 .000 .022
N 35 35 35 35 35 35 35 35 35 35 35

**_Correlation is significant at the 0.01 level (2-tailed).

*, Correlation is significant at the 0.05 level (2-tailed).




Correlations

P1 P2 P3 P4 P5 P6 P7 P8 P9 P10 X3 PTOTAL
P1 Pearson Correlation 1 547" .329 175 .270 .140 274 .155 .058 .383" 5717
Sig. (2-tailed) .001 .053 315 117 424 111 375 741 .023 .000
N 35 35 35 35 35 35 35 35 35 35 35
P2 Pearson Correlation 547" 1 244 478" .154 .049 .345" .060 -.007 .303 .563"
Sig. (2-tailed) .001 .158 .004 377 779 .043 .730 .967 .076 .000
N 35 35 35 35 35 35 35 35 35 35 35
P3 Pearson Correlation .329 244 1 .310 .306 .561™ .354 .140 .195 .150 617"
Sig. (2-tailed) .053 .158 .070 .074 .000 .037 422 .262 .390 .000
N 35 35 35 35 35 35 35 35 35 35 35
P4 Pearson Correlation 175 478" .310 1 274 174 .302 .229 -.098 .212 573"
Sig. (2-tailed) 315 .004 .070 111 318 077 .185 577 221 .000
N 35 35 35 35 35 35 35 35 35 35 35
P5 Pearson Correlation .270 .154 .306 274 1 .601™ 522" 144 .136 .275 .658"
Sig. (2-tailed) 117 377 074 A11 .000 .001 410 437 110 .000
N 35 35 35 35 35 35 35 35 35 35 35
P6 Pearson Correlation .140 .049 561" 174 .601" 1 .386" .046 312 .224 627"
Sig. (2-tailed) 424 779 .000 .318 .000 .022 794 .068 .196 .000
N 35 35 35 35 35 35 35 35 35 35 35
P7 Pearson Correlation .274 .345" .354" .302 522" .386" 1 .380" .168 .318 .685™
Sig. (2-tailed) A11 .043 .037 .077 .001 .022 .025 .334 .063 .000
N 35 35 35 35 35 35 35 35 35 35 35
P8 Pearson Correlation .155 .060 .140 .229 .144 .046 .380" 1 497" 440" 493"
Sig. (2-tailed) .375 .730 422 .185 410 794 .025 .002 .008 .003
N 35 35 35 35 35 35 35 35 35 35 35
P9 Pearson Correlation .058 -.007 .195 -.098 .136 312 .168 497" 1 175 .386"
Sig. (2-tailed) 741 .967 .262 577 437 .068 .334 .002 315 .022
N 35 35 35 35 35 35 35 35 35 35 35
P10 Pearson Correlation .383" .303 .150 .212 .275 .224 .318 440" 175 1 .585"
Sig. (2-tailed) .023 .076 .390 221 110 .196 .063 .008 315 .000
N 35 35 35 35 35 35 35 35 35 35 35
X3_PTOTAL Pearson Correlation 5717 .563" 617" 573" .658" 627" .685™ 493" .386" .585" 1
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .003 .022 .000
N 35 35 35 35 35 35 35 35 35 35 35

**_Correlation is significant at the 0.01 level (2-tailed).

*, Correlation is significant at the 0.05 level (2-tailed).




Correlations

KK1 KK2 KK3 KK4 KKS5 KK6 KK7 KK8 KK9 KK10 Y KKTOTAL
KK1 Pearson Correlation 1 .320 197 141 221 344" 425" .292 .560" .256 .593"
Sig. (2-tailed) .061 .257 .420 .202 .043 .011 .088 .000 .138 .000
N 35 35 35 35 35 35 35 35 35 35 35
KK2 Pearson Correlation .320 1 .390" .118 115 .218 .243 131 -.017 -.106 420"
Sig. (2-tailed) .061 .021 .498 .510 .208 .160 454 .924 .545 .012
N 35 35 35 35 35 35 35 35 35 35 35
KK3 Pearson Correlation 197 .390" 1 .233 .029 131 157 .047 .345" -.084 429
Sig. (2-tailed) .257 .021 178 .869 .455 .368 .788 .043 .631 .010
N 35 35 35 35 35 35 35 35 35 35 35
KK4 Pearson Correlation 141 118 .233 1 .582" 291 314 314 414 .505" .584"
Sig. (2-tailed) 420 .498 178 .000 .090 .066 .066 .013 .002 .000
N 35 35 35 35 35 35 35 35 35 35 35
KK5 Pearson Correlation 221 115 .029 .582" 1 .366" .388" .251 .502" .570™ .602"™
Sig. (2-tailed) .202 510 .869 .000 .031 .021 .146 .002 .000 .000
N 35 35 35 35 35 35 35 35 35 35 35
KK6 Pearson Correlation .344" .218 131 291 .366" 1 799" .662" .623" 717 778"
Sig. (2-tailed) .043 .208 .455 .090 .031 .000 .000 .000 .000 .000
N 35 35 35 35 35 35 35 35 35 35 35
KK7 Pearson Correlation 425" .243 157 .314 .388" 799" 1 .852" .685™ .766™ .849™
Sig. (2-tailed) .011 .160 .368 .066 .021 .000 .000 .000 .000 .000
N 35 35 35 35 35 35 35 35 35 35 35
KK8 Pearson Correlation .292 131 .047 314 .251 .662" .852" 1 .554" .608™ .700"
Sig. (2-tailed) .088 454 .788 .066 .146 .000 .000 .001 .000 .000
N 35 35 35 35 35 35 35 35 35 35 35
KK9 Pearson Correlation .560™ -.017 .345" 414 .502" 623" .685™ .554" 1 7217 .819"
Sig. (2-tailed) .000 .924 .043 .013 .002 .000 .000 .001 .000 .000
N 35 35 35 35 35 35 35 35 35 35 35
KK10 Pearson Correlation .256 -.106 -.084 .505" .570" 717" .766™ .608™ 7217 1 719"
Sig. (2-tailed) .138 .545 .631 .002 .000 .000 .000 .000 .000 .000
N 35 35 35 35 35 35 35 35 35 35 35
Y_KKTOTAL Pearson Correlation .593" 420" 429" .584" .602" 778" .849™ .700" .819" 7197 1
Sig. (2-tailed) .000 .012 .010 .000 .000 .000 .000 .000 .000 .000
N 35 35 35 35 35 35 35 35 35 35 35

*_ Correlation is significant at the 0.05 level (2-tailed).

**_Correlation is significant at the 0.01 level (2-tailed).




Descriptive Statistics

N Minimum Maximum Mean Std. Deviation

X1 KPTOTAL 115 34.00 50.00 43.5217 3.53516

X2_HTOTAL 115 34.00 50.00 43.8087 3.74844

X3_PTOTAL 115 35.00 50.00 43.2783 3.31543

Y_KKTOTAL 115 31.00 50.00 42.3043 3.91169

Valid N (listwise) 115

Correlations
Y KKTOTAL | X1 KPTOTAL | X2 HTOTAL | X3 PTOTAL

Pearson Correlation Y_KKTOTAL 1.000 .333 .182 311
X1 KPTOTAL .333 1.000 .168 .395
X2_HTOTAL .182 .168 1.000 .189
X3 PTOTAL 311 .395 .189 1.000

Sig. (1-tailed) Y_KKTOTAL .000 .026 .000
X1_KPTOTAL .000 .037 .000
X2_HTOTAL .026 .037 .022
X3 PTOTAL .000 .000 .022

N Y_KKTOTAL 115 115 115 115
X1 KPTOTAL 115 115 115 115
X2_HTOTAL 115 115 115 115
X3 PTOTAL 115 115 115 115

Model Summary®
Adjusted R Std. Error of the

Model R R Square Square Estimate Durbin-Watson

1 .3992 .159 137 3.63460 1.622

a. Predictors: (Constant), X3_PTOTAL, X2_HTOTAL, X1_KPTOTAL

b. Dependent Variable: Y_KKTOTAL

ANOVA?
Model Sum of Squares df Mean Square F Sig.
1 Regression 278.000 3 92.667 7.015 .000P
Residual 1466.348 111 13.210
Total 1744.348 114

a. Dependent Variable: Y_KKTOTAL
b. Predictors: (Constant), X3_PTOTAL, X2_HTOTAL, X1_KPTOTAL

Coefficients?

Model

Unstandardized Coefficients

Standardized

Coefficients

B

Std. Error

Beta

Collinearity Statistics

Sig.

Tolerance

VIF




1 (Constant)
X1 _KPTOTAL
X2_HTOTAL
X3 PTOTAL

16.004
.263
.110
.232

5.960
.105
.093
.113

2.685 .008
.237 24901 .014
.105 1.182 .240
.197 2.060 .042

.835
.954
.828

1.198
1.048
1.207

a. Dependent Variable: Y_KKTOTAL

Residuals Statistics?

Minimum Maximum Mean Std. Deviation N
Predicted Value 39.6297 46.2479 42.3043 1.56160 115
Std. Predicted Value -1.713 2.525 .000 1.000 115
Standard Error of Predicted
.360 1.547 .648 .201 115
Value
Adjusted Predicted Value 39.9496 46.4397 42.3122 1.58311 115
Residual -13.81898 9.08604 .00000 3.58646 115
Std. Residual -3.802 2.500 .000 .987 115
Stud. Residual -4.019 2.520 -.001 1.012 115
Deleted Residual -15.43968 9.23111 -.00787 3.77155 115
Stud. Deleted Residual -4.328 2.583 -.003 1.030 115
Mabhal. Distance 127 19.663 2.974 2.748 115
Cook's Distance .000 474 .013 .046 115
Centered Leverage Value .001 172 .026 .024 115
a. Dependent Variable: Y_KKTOTAL
Histogram
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Regression Standardized Residual




Regression Studentized Residual

MNormal P-P Plot of Regression Standardized Residual
Dependent Variable: Y_KKTOTAL
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Regression Standardized Predicted Value




One-Sample Kolmogorov-Smirnov Test

Unstandardized

Residual
N 115
Normal Parametersa? Mean .0000000
Std. Deviation 3.58646084
Most Extreme Differences Absolute .051
Positive .051
Negative -.051
Test Statistic .051
Asymp. Sig. (2-tailed) .200¢°4

a. Test distribution is Normal.

b. Calculated from data.

c. Lilliefors Significance Correction.

d. This is a lower bound of the true significance.




