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CHAPTER V 

CONCLUSION AND SUGGESTION 

 

This chapter is the last chapter for this study. This chapter contains of conclusion 

of this study. And also the suggestion for the readers and the next reasearchers. 

A. Conclusion  

Based on the finding and discussion above, the semiotic analysis on the 

frequently-used emojis in a whatsapp group can be concluded as follows : 

Use of emojis in chatting group community service program (KKN) on the 

WhatsApp application, which was taken from twelve March 2019 to twenty 

eighth March 2019.  There are various interpretants produced. Namely, quip, 

request, happy, curious, obedient, arrogant, ask, rejecting, clarify, order, shy, 

reinforce the contents of the message, and shock. Of the 13 interpretant, one emoji 

with the other emojis produces the same interpretant but has different categories 

of meaning. There are also one emoji with the other emojis that produces the same 

interpretant and categories of meaning. Why is that? Because, the researcher had 

compare the true meaning of the emoji with the context of the sentence used. 

Therefore, the meanings contained in the group chat community service program 

(KKN) in the WhatsApp application, which was taken from the twelve March 

2019 to the twenty-eighth of March 2019 there are two, namely the real meaning 

and fake meaning. 
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B. Suggestion 

The semiotic analysis on the frequently-used emojis in a whatsapp group 

can be beneficial for department of English language education student, for the 

next researcher, and whatsapp application users 

1. For department of English language education student 

The English department student can use this study as reference to 

improve learning material, especially about  semiotic analysis on the 

frequently-used emojis in a whatsapp group and to broaden their 

background knowledge about semiotic. Moreover, emoji can be an 

interesing example for student to learn more about discourse analysis.  

2. For the next researcher 

 This research is expected to be an experience for the development of 

semiotic analysis using the same theory or other theories. Because this study 

only analyzes the semiotics of five emojis that frequently-used in a aplikasi 

WhatsApp group, the next researcher is expected to be able to do more 

broadly about semiotic of emojis that are used in other social media 

applications. 

3. Whatsapp application users 

With the emoji on WhatsApp, WhatsApp users are expected to use it 

more in delivering messages to emphasize information, emotional 

expression, form personal characters, and entertain users. The selection of 
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emoticons must be in accordance with the contents of the message sent, 

using emoticons not be arbitrary and must be in accordance with the 

emotions felt at that time. Because if you use it carelessly it will trigger a 

misunderstanding of the meaning of emoticons and will cause conflicts 

between fellow users of the WhatsApp application. 
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